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NEWS HIGHLIGHTS... 


Co-production talks—no decision 


THE FOUR-CORNERED meeting in Paris on Monday and Tuesday between British 
and French producers and unions to iron out co-production problems did not get as far as 
was expected. But, states Arthur Watkins, BFPA president, the 
beneficial.” 

Mr. Watkins told Kine.: “ We are very satisfied with the progress that has been made 
It is probable that further meetings will follow—not necessarily in Paris—with a view to iron- 
ing out some of the points thrown up in the free exchange of ideas which has taken place.” 

He said, however, that as no decisions had been taken, there could be no official 
announcement. 

KINE. understands from French film producers that the meeting permitted a frank exchange 
of views on all sides, but that there are still many knotty problems to be overcome and it 
will take time before the green light for Anglo-French co-production can be given. 

Representing the British side at the talks, in addition to Mr. Watkins, were J. P. H 
Walton, BFPA secretary, Andrew Filson, FBFM and George Elvin, general 
secretary of the FFU. 


meeting proved “ very 


secretary, 


U.S to go ahead on pay-tv test 


THE UNITED STATES Federal Communications Commission has given the go-ahead for 
the first full-scale trial of pay-television to start in Hartford, Conn., within six months. The 
10 million dollar three-year test, opposed by exhibitors, is expected to result in a loss of 
1,058,000 dollars. 

RKO General and Zenith Radio Corporation hope to install Phonevision subscription 
equipment, containing a decoder to unscramble the coded pictures and sound transmitted 
into 10,000 homes by the end of the first year. 

t is expected that eventually about 50 hours of first-run films, plays, concerts and sports 
programmes will be telecast weekly for programme fees varying from 25 cents to 3 dollars 
SO cents, with films costing between 75 cents and 1 dollar 50 cents. In addition, the station 
will broadcast 30 hours a week of conventional free broadcasts with commercials 

Subscribers will pay between 7 dollars 50 cents and 10 dollars for installation, plus up to 
28 dollars a year for maintenance with billings to be on a monthly basis. 


Launching King of Kings’ 
CONFERENCES will be held by MGM International in Buenos Aires, London and Hong 
Kong in May to plan the international release of Samuel Bronston’s production “ King of 


Kings.” The meetings will be attended by the company’s top executives headed by its presi- 
dent, Morton A. Spring. 

The company states that the conferences will be on the same scale as similar meetings 
held two years ago to launch “ Ben-Hur.” They will take place in Buenos Aires from May 
8-12, in London from May 15-19, and in Hong Kong from May 20-24. 

The London session will be attended by representatives from Great Britain, Continental 
Europe, the Middle East and the Near East. The British delegates wil! be Charles Goldsmith, 
chairman and managing director of MGM Pictures, Douglas King, general sales manager, and 
Ronald A. Lee, director of publicity, advertising and exploitation. 

The New York delegation includes Maurice R. Silverstein, Seymour 
Obrentz, Arthur Pincus, Morris Frantz and Charles Pati. 
the studio, will also attend the London meeting. 

MGM representatives for all Latin America will attend the meeting in Buenos Aires, and 
the Hong Kong session will include top executives from Australia and the Far East. 

“King of Kings” will be released throughout the world as an exclusive roadshow attraction, 
following the pattern set for “ Ben-Hur.” Major promotional materials for maximum long- 
range planning will be available at the three conferences. 


Mayer, Bert N 
Ralph Wheelwright, representing 


NEW TECHNIQUE 
FOR SELLING 
FILMS ON TV 


ASSOCIATED BRITISH has introduced a 
new technique for advertising feature films on 
television with the release promotions of 
“ The Rebel” and “ Don’t Bother To Knock.” 


The new format has been on the Associated 
British drawing board for some time. The plan 
has been to produce selling commercials for 
major films, side by side with the feature pro- 
duction 

For “The Rebel,” star Tony Hancock will 
appear in 15- and 30-second commercials, invit- 
ng the audience to see his new 
production 

Richard Todd uses the same method in pro 
moting “ Don't Bother To Knock,” and takes 
the opportunity of presenting to potential 
cinemagoers Nicole Maurey, Elke Sommer and 
June Thorburn, who star with him in this Tech- 
nicolor film 

Associated British has allocated many 
thousands of pounds to campaigns which will 
be featured in London, the North and the Mid- 
lands at the release period, 

Only recently Associated British Cinemas com 
pleted the second of its major cight-week cam 
paigns in the provinces In these instances 
twin forms of advertising were employed. The 
first was the animated use of the now interna- 
tionally famous slogan, “* Don’t Take Your Wife 
For Granted—Take Her Out To The Pictures.’ 
The second used famous personalities to endors 
films released through ABC theatres 

In addition to “The Rebel” and “ Don't 
Bother To Knock,” Associated British has a 
large television campaign planned on “ The Long 
and The Short and The Tall.” This will com 
mence in London coincident with the release of 
the picture on March 5 

The Associated British productions featured 
n this campaign are all released through War- 
ner-Pathe Distributors. 


Technicolor 


Conferences on 
censorship 


TALKS have been held between BBFC secre- 
tary John Trevelyan and the secretaries of the 
County Councils Association and the Association 
of Municipal Corporations to discuss plans for 
a conference with local authorities to discuss 
the question of censorship. 

Mr. Trevelyan told Kine. after the talks 
“ There has been a considerable demand from 
the local authorities to attend this conference. 
and the general feeling is that there will probably 


be two such meetings in London and one in the 
North.” 


A 


4 


Viewpoint 


BANGING THE 
BIG DRUM 


THE efficacy of hard selling large scale 
advertising campaigns for films has been 
amply demonstrated by the Associated British 
Picture Corporation group. 

The ABC circuit and Warner-Pathe, within 
the group, have co-operated effectively in 
several important experiments im this field, 
utilising to considerable effect the established 
media of the press and commercial television. 
Valuable experience, as well as appreciable 
results, have been achieved with the early 
experimental campaigns which were developed 
around ABC's brilliant slogan “Don’t Take 
Your Wife for Granted—Take Her Out to 
the Pictures.” 

Much has been learned from the lesson 
which Joe Levine gave to the industry in this 
country with his promotional campa‘gn for 
“ Hercules Unchained,” mounted with the full 
support of Warner-Pathe and ABC at a cost 
without parallel on this side of the Atlantic. 

Following upon its recent television cam- 
paigns, ABC is launching another one with 
new style commercials for “ The Rebel” and 
“Don't Bother to Knock” and yet another 
for “ The Long and the Short and the Tall,” 
the Sir Michael Balcon production — three 
films which are being distributed by Warner- 
Pathe. 

Another example of imaginative advertis- 
ing, with big impact, was seen this week with 
the pwhlication of the full-page advertise- 
ment for “ The Sundowners” in the London 
“Evening Standard” on Monday to coincide 
with the start of the general release. This 
was a follow-up to the full-page taken in 
the same paper to launch the West End 
premiere in January. 

ABPC is to be applauded for banging the 
big drum at a time when it is most needed, 
for the benefits which accrue from bold and 
imaginative advertising must surely be shared 
by the industry as a whole. 

A spirit of adventure in this aspect of our 
business is a fine thing, but the effect of the 
new thought in advertising could be even 
greater if changes could be made in the re- 
lease pattern to gét the utmost advantage 
from the ~modera media of advertising. 
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MOST of the CEA annual report issued this 
week is, of course. recent history. It is interest- 
ing, however, to be reminded that 1960 was such 
an eventful year for our industry 

Highlights inchuded the abolition of cinema tax. 
levy charges, amendments in quota law, good 
progress towards the elimination of the Sunday 
impost, and settlements with the unions and over 
PRS fees. 

Perhaps the most troublesome problem. as yet 
unsolved. has been the threat of toll-television. 
The CBA report records the fact that its General 
Council “ felt bound to come down on the side 
of opposition but fairly reminds its members 
that this was by no means a unanimous decision. 


+ + + 


THERE is a revealing reference to the posi- 
tion of FIDO in regard to toll-tv. The report 
draws attention to the fact that FIDO at the 
moment would obtain only the first refusal of 
toll-tv rights. 

The report points out that this ts because it 
would be impossible at this stage to place any 
value on the toll-tv rights of the films in ques- 
tion “ which are, for the most part of some age.” 

It adds that, having regard to the age of the 
films. they are unlikely to be wanted by toll-tv 
audiences, and it would be a waste of FIDO 
money to buy them. 


+ + + 


ANOTHER point on which the report peeps 
into the future is in regard to wage demands 
by the unions. 

It frankly warns, however, that there would 
“ certainly seem to be some logic in the thought 
that. in the absence of either an upswing in the 
box-office takings or a substantial rise in the 
cost-of-living index, the outcome of future nego- 
tiations will be a good deal Jess fruitful from 
the point of view of the unions.” 

Apart from such warnings and a justifiably 
grim reference to closures. the report is a fine 
record of activity and achievement. 


+ + - 


APPOINTMENT of David Kingsley as chair- 
man of British Lion, in succession to Douglas 
Collins, is not surprising. 

David will combine the new job with that of 
managing director, a position he has held with 
distinction. 

The appointment of the NFFC’s managing 
director, John Terry, to the board of British 
Lion, to represent the Corporation's interest in 
the company, is another move which hardly 
occasions surprise. for John is well versed in the 
iffairs of the distributing company. 

Sidney Gilliat succeeds Douglas Collins as 
chairman of Shepperton Studios. and Roy 
Boulting. a director ci British Lion, has been 
elested to the board 


+ + + 


THE appointment of John Terry to British 
Lion is in line with the policy of the Board of 
Trade and the board of the NFFC. Both con- 
sider member of the NFFC’s board should 
sit on the British Lion board in view of the 
large public investment in the company. 

Commenting on his appointment, John Terry 


told me: “I wish to emphasise that, as a direc- 
tor of British Lion, my chief concern will be 
to represent the interests of NFFC in that com- 
pany. I would also like categorically to assure 
all customers or prospective customers of NFFC 
that I shall. as heretofore, treat the information 
I receive from them in the strictest confidence.” 


+ + + 


BRITISH Lion is very much in the news. A 
cause for jubilation in the camp is that “ Satur- 
day Night and Sunday Morning,” the Bryanston 
picture, took £100,053 on the ABC circuit during 
the three weeks of London release. This, I am 
told, is an all-time record for the circuit. 


- + + 


INCIDENTALLY, everyone at British Lion 
s delighted with the great success of “‘ Shadows.” 
which has just ended a 19-week run at London's 
Academy cinema. 

During that period the John Cassavetes pic- 
ture has been seen by more than 126,000 people 
and chalked up a handsome take of £40,000 
Thus it goes on record as one of the Academy's 
biggest money-makers. 

Following the successful launching in London. 
the film will make its debut in its country of 
origin when it opens on New York's Times 
Square this month. 


+ + + 


THE competition for 
British Film Academy awards is very keen, I 
hear. So much so that all members of the 
British Film Institute and the Society of Film 
and Television Arts are being given an oppor- 
tunity to see the entries again before casting 
their votes in the postal ballot. 

Every film chosen for the short list will be 
screened at the National Film Theatre, thanks to 
the co-operation of the KRS, the CEA and the 
film companies concerned. 

The programme of screenings started on Tues- 
day and will continue until Sunday. 


+ + + 


ALTOGETHER. 19 features are involved as 
well as a number of shorts and animated 
subjects. 

The five features on the short list for the 
British film of 1960 will all be shown on Satur- 
day at roughly two-hour intervals. The pro- 
gramme opens at 2 p.m. with “ The Entertainer 
and will continue with “ Tunes of Glory.” “ The 
Angry Silence.” “ The Trials of Oscar Wilde” 
ind “Saturday Night and Sunday Morning.” 
The screening of the latter will start at 11 p.m. 
ind continue into Sunday morning. 

Friday is set aside for the showing of the 
films nominated for the United Nations award. 
They are “ Hiroshima Mon Amour.” ‘ Unseen 
Enemies.” ‘“ Shadows,” “ Nuit de Browillard” 
and “ Return to Life.” 


+ + + 


LATEST addition to the growing number of 
specialised cinemas in Central London, which 
bas the attractive tithe of The Jaccy in the 
Strand, is a credit to the Jacey Group, headed 
by George Cohen. The former Monseigneur 
news theatre has been attractively refurbished and 


honours in the 1960 
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both the facade and the entrance 
elegamt as well as functional. 

In the auditorium the colour scheme is in the 
contemporary style, yet retains an intimate atmo- 
sphere which undoubtedly wili help attract a 
regular clientele for the poticy of specialised 
presentation, 

A notable feature of the auditorium is the 
generous spacing of the comfortable seats which 
makes it possible for patrons to reach their seats 
without disturbing those already seated. 


+ 7 - 


BOTH George and his son John had a hand 
in the design and lay-ow. George reminded me 
that he had been associated with the industry 
for just over half a century. The family busi- 
ness formed its first cinema company at the 
time of the depression for skating rinks. 

The new policy at the cinema provides another 
valuable outiet for Gala Films, thus strengthening 
the mutually beneficial association between 
George Cohen and Kenneth Rive. 


+ 7 - 


FOLLOWING the opening of the Jacey with 
Gala’s “ Torment” last week, Ken Rive left on 
Sunday on a world tour to shop for product 
His itinerary includes meetings in Tokyo with the 
principals of Shochiku, whe Japanese company 
which Gala represents in the Western Hemi- 
sphere; and with his associates in New York 
Ken is also hoping to visit Cuba and Hong 
Kong and proposes to look in at the Gala offices 
n Europe. 

As a result of Gala’s successful launching of 
a Japanese film season in London, and the 
wider showing of the Japanese company’s pro- 
duct in this country, Ken is hopeful that the 
Shochiku-Gala co-production plans, which will 
be discussed in Tokyo, will move forward 


+ a + 


ALTHOUGH Variety Club’s annual dinner and 
ball, held at the Dorchester on Saturday, 1s 
essentially a night out for Barkers, their wives 
and friends, it nevertheless makes a substantial 
contribution to the funds raised for under- 
privileged children. 

A magnificent profit of about £10,500 is ex- 
pected from the evening. The souvenir 
chure produced a revenue of £8,000; the draw 
for the cars and other prizes, £5,100, and the 
Tombola £1,400. 

lt was a gay evening wih a tip-top cabaret 
which would have cost a fortune to stage if the 
irtists had not generously donated their services 
tree 


foyer are 


bro- 


+ + + 

CHIEF BARKER Irving Allen paid tribute to 
Monty Berman, his predecessor in office during 
1960, whom he described as “one of the best 
Chief Barkers Tent 36 had ever had.” As a 
token of the crew's appreciation, Irving pre- 
sented Monty with a magnificent silver rose 
bow! 


i 3 


Latta, International European represen- 
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ROYAL THANKS 


Sir Philip Warter, CTBF president, 
and Ralph Bromhead, chairman, have 
received from the Private Secretary to 
Queen Elizabeth the Queen Mother, 
letters of appreciation in connection with 
the arrangements made for the Royal 
Film Performance. 

These letters state that Her Majesty 
and the Royal Party very much enjoyed 
the evening and contain most generous 
comments on the arrangements made, and 
refer to the pleasure given to the Royal 
guests, who considered it one of the best 
Royal Film Performances in memory. 


Ken Rive leaves London Airport on a world tour. 

His itinerary includes meetings in Tokyo and 

New York, and he hopes to visit Cuba, Hong 
Kong and Gala offices in Europe 


tative of Variety Club said Tent 36 goes from 
strength to strength and was, without doubt, 
the best in the whole of the Variety Ciub move- 
ment. 

In 11 years, the Tent had raised over half a 
million pounds and it was now raising funds at 
the rate of £150,000 a year 

Referring to the targets ahead, C. J. said the 
Tent had promised the Duke of Edinburgh that 
it would sponsor nine new boys’ clubs to be 
completed by 1963 at a cost of £250,000. The 
club, he said, intended to fulfil its promise with- 
out interfering with the normal fund-raising acti- 
vities for under-privileged children 

C. J. expressed thanks to Isaac Wolfson, who 
had donated £30,000 to the club and to Charies 
Clore who had subscribed £5,000 

Addressing himself to Monty Berman he said: 

‘You have done a wonderful job Thanks 
from the bottom of our hearts.” And he also 
expressed thanks to Monty's wife, Sheila, whose 
ladies committee had raised £5,000, 


+ + + 


MONTY, in turn, expressed thanks for the 
support he had received during the year from 
the Elder Statesmen and the Crew, and to the 
many who had contributed to the success of the 
evening. For example, Nat Cohen and Jimmy 
Carreras, joint chairmen of the general com- 
mittee; Dickie Pearl and Harry Woolf, heading 
the brochure committee: Gerry Fernback and 
Clifford Jeapes, joint-chairmen of the car raffle 
committee: Irving Harris, chairman of the tom- 
bola committee, and MacDonnell and 
Joe Collins responsible for the cabaret 

Monty, too, singled out the secretaries of 
Barkers for a special word of thanks, and finally 
paid a special tribute to Variety Club's inde- 
fatigable Press Guy, David Jones, the right- 
hand man of the Chief Barker and Crew 


+ + + 


FOR the record, here are the winning tickets 
in the raffle: Ist car, 38695: 2nd car, 18214; 
return flight to Rome by BOAC, 36558; dia 
mond brooch, 28069; tape recorder 28044; Lab- 
rador retriever, 12010 

The second car was won by Binnie Franko- 
vich. and a model RAF rescue launch, made 
by Percy King, a retired house engineer on the 
ABC circuit, was auctioned by Tommy Trinder 
and knocked down to Danny Angel for 300 
guineas.—The Stroller. 


Leslie 


LETTERS TO THE EDITOR 


ROY BOULTING 
SUMS UP 


WELL, if upward of a thousand cinemagoers 
who watch * Picture Parade,” and that handful 
of independent cinema owners who have writte 
on the subject to the Trade Press, are anything 
to go by, Nat Cohen must be about the only 
member of the film industry who is thoroughly 
satisfied with the present condition of the sup- 
porting programme 


I am encouraged, therefore, to say one more 
word on the subject, after which, I would will- 
ingly leave the matter to others more able an 
influential than myself. 


What we have are opinions: what we need is 
objective evidence. The Rank Organisation has 
done research on this subject but, like Dad they 
keep Mum! “™ Picture Parade's" quiz produced 
the sort of evidence we need but on a scale too 
limited for us to draw any general conclusions 


Brian Snape of the Snape Circuit, Mr. Godfrey 
of Cheshire County Cinemas, and Fred Shackle 
ton of the Lyceum, Thornbury, provided further 
Ulumination out of their own experience. But, 
all this is sectional where the need is for some- 
thing comprehensive. 

What | would suggest, then, is a simple ques- 
tionnaire (it could be produced on a duplicating 
machine at very kittle cost), which posed, say, 
four questions: 

1.—Do you wish to have two feature films in 

every programme? 

2.—What is your opinion of the supporting 

features you have been getting during the 
past year? 

Would you prefer a slightly shorter pro- 
gramme, consisting of a first feature with, 
say, a half-hour featurette, cartoon and 
newsreel? 

What length would you like the programme 
to be, and why? 

Could we recommend, then, that the CEA and 
AIC, together, appeal for the co-operation of, 
say, one hundred cinemas—rural, urban, subur- 
ban and industrial—to co-operate in a 
of their patrons over 
weeks. 


Canvass 


a period of, perhaps, two 


An operation of this kind would, I think, pro- 
duce the sort of evidence the industry requires : 
and, as I have already said, it could be obtained 
at little cost. We must take great care not té 
lose the baby with the bathwater. On the other 
hand, should baby prove to be unloved and un- 
wanted, we could view such a possibility with 
a more stoic calm. Is it too much to ask for 
one hundred volunteers? 


ROY BOULTING 


Shorter programmes 
are essential 


I SUPPOSE that most people in the cinema 
trade have strong feelings on some particular 


aspect which they believe would contr’bute to 
an all-round improvement in the box-office, and 
Il am no exception. 

That my minority views are shared by 
Roy Bou!'ting in regard to the use of poo: 
quality second features which unbalance the 
programme and detract from the entertainment 
value of the main attraction suggests that the 
major circuits may yet be persuaded to revise 
their presemt policy. 

Mr. Boulting made the important point that 
‘every moment spent in the c'nema should be 
a moment of enjoyment” and every exhibitor 


continued on page 36 


News of the Week 


ACTT members move to get 
continuity of employment 


A MOVE to secure an undertaking of con- 
of employment for all members of the 
ilong the lines of that applied in the 
negotiated shorts and documentary 
sreememt—~will be made at the union's annual 
onference at Congress House on March 11 and 

9 
4 resolution, tabled by the 


ment section 


union's Art De- 
incoming general 
j negotiations to extend this 
ciple throughout all sections of the ACTT 
ind documentary agreement, 

he ASFP in October last year 

undertaking that crew working on such 

be employed for 12 months 

from two weeks 


asks the 
ne © carry out 


It also 


“ul of notice 


Holidays 


be considered at the con 
week, longer holi- 
ncreases in the basic 
illowances, for overtime 
week ~« nd work 


or overseas 


conference 
year’s decision to “ fight with 
ible means to obtain the 40-hour week 
ng the coming year 


Technicolor section wants the 


ffirm last 


our industry du 
loss of earnings 
On thx 


and th 


Nascreno House 
urge the general 
a standard three weeks’ paid 


question of holidays 
Sound Section will 
council to press for 
ynnual holiday 
Two resolutions from Shepperton Studios call 
ncreases in the minimum of 
five guineas overseas allowance and the allow- 
n view of the rise 
cost of living since they were established 
second, for the ceiling of 
raised by at least £10 
paid at double time 


first, for substant 


for mea's and trav 


igo and 
payments to b 


all overt * to he 


esolulion spor red by the Stills section 
general negotiations with 
BFPA to secure double time rates for Satur- 
ind Sunday work, and to ensure that a 
¢ cameraman will be part of the minimum 
won all productions 
While the ACTT confirms its 
cinema films which have 
rcuits should not be shown on tv, the Camera 
section believes that the appropriate govern- 
ment body" should impose a levy on any 
cinema films transmitted; and that the proceeds 


council to open 


feature 
policy that 
been released on the 


DE LANE LEA 


of such a levy should be used for the production 
of new films. 

Another resolution, from the Editorial section, 
Suggests that a proportion of the profits made 
by the commercial tv contracting companies 
should be invested in a British television series 
‘aimed in the first instance at the British view- 
ng public 

Other resolutions concerning television are put 
by the TV Producers’-Directors’ section, ATV 
Elstree, BBC TV, the Writers’ section, the Free- 
lance Shop and ATV. 

These 


proposals for 


respectively, ask for: Investigation of 
financing a third channel with 
cular reference to toll-tv. 


part 


Investigation of the television industry with 
particular reference to comparative operational 
techniques, staffing and remuneration, financial 
Structure and economic prospects. and techni- 
cal developments and their future effects on 
Film Laboratory and tv members. 

Recognition of the ACTT by the BBC and 
an agreement with the BBC covering techni- 
cians employed by them 

All writing in films and television to be done 
by professional writers who are members of a 
recognised writers’ organisation and not by other 
grades 


Discouraged 


The general council to ensure that all filmed 
material initiated and commissioned by the tv 
contractors, at home and overseas, adheres to 
the following principles: 

That bona fide technicians be engaged, that 
tv grades do not perform the duties of their 
film counterparts, that contractors be discouraged 
from engaging units offering their services on an 
‘all-in’ basis, and that no excessive dispensa- 
tion be given to regional programme contractors 
outside London; and 

The general council to consider the ATV 
resolution of October 10, 1960, and its endorse- 
ment that no tv technicians should accept film 
work before clearing it with the union, and that 
ATV should not employ tv members on film 
work without informing the union. 

Other resolutions ask for pressure to get 
Kodak to recognise the trade union movement 
(Kodak): support in obtaining agreements for 
writers in films and tv (Writers’ section); and 
the study of a scheme for training personnel in 
continuity work with a view to opening nego- 
tiations with the BFPA (Continuity and Produc- 
tion Secretaries section). 


MP seeks smoking ban 


DR. ALLAN THOMPSON (Lab. Dunferm- 
line) will ask the Home Secretary today (Thurs- 
day) to consult representatives of cinemas and 
theatre organisations with a view to banning 
smoking in cinemas. 
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British films 
in the 
Oscar list 


BRITISH films appear prominently in the list 
of Academy nominations for “ Oscars,” pub- 
lished this week. Among them are “ Sons and 
Lovers ” (20th Century-Fox) with seven nomina- 
tions; “The Entertainer” (British Lion); and 
“The Sundowners ” (Warner-Pathe). 


The full list of nominations is as follows: 

Best actors: Trevor Howard—‘“ Sons and 

Lovers" (20th Century-Fox); Burt Lancaster 

*Elmer Gantry” (United Artists); Jack 
Lemmon—" The Apartment * (UA); Laurence 
Olivier—* The Entertainer” (British Lion); 
Spencer Tracy—"* Inherit the Wind " (UA). 

Supporting actors: Peter Falk—*‘* Murder In- 

corporated “ (Warner Bros.): Jack Krusehen 
-* The Apartment;"’ Sal Mineo—** Exodus ” 
(UA); Peter Ustinov—* Spartacus” (Rank- 
UI): Chill Wills—** The Alamo ” (UA). 
Actresses: Greer Garson—* Sunrise at Campo- 
slo (Warner-Pathe); Melina Mercouri— 
“ Never on Sunday” (UA); Elizabeth Taylor 
—* Butterfield 8 (MGM) 

Supporting actresses: Glynis Johns—" The Sun- 

downers " (Warner-Pathe); Shirley Jones— 

“Elmer Gantry: Shirley Knight—** The 
Dark at the Top of the Stairs” (Warner- 
Pathe): Janet Leigh—* Psycho ” (Paramount); 
Mary Ure—*“ Sons and Lovers.” 

Pictures: “* The “The Apartment,” 
“Elmer Gantry.” “ The 
Sundowners.” 

Directing: “The Apartment” (Billy 
“ Never on Sunday” Jules Dassin): 
“Psycho” (Alfred Hitchcock’); “Sons and 
Lovers ” (Jack Cardiff); “The Sundowners ” 
(Fred Zinnemann), 

Screenplay material 
“Elmer Gantry ” 
the Wind” (Nathan E. 
Jacob Smith); “Sons and 
Lambert, T. E. B. Clark); 
ers” (Isobel Lennart); “ Tunes 
(UA) (James Kennawey). 

Story screenplay written directly for the screen: 
“The Angry Silence” (British Lion), story, 
Richard Greggson and Michael Craig; screen- 
play, Bryan Forbes; “ The Apartment,” story 
and screenplay. Billy Wilder, A. L. Diamond; 
“ The Facts of Life ** (UA), story and screen- 
play. Norman Panama. Melvin’ Frank 
“Hiroshima Mon Amour” (Gala). story and 
screenplay. Marguerite Dueras; “ Never on 
Sunday.” story and screenplay. Jules Dassin. 


Alamo,” 
Sons and Lovers, 


Wilder) : 


from another medium: 
(Richard Brooks); “ Inherit 
Douglas. Harold 
Lovers” (Gavin 
“The Sundown- 
of Glory” 


New look for 


Odeon, Bradford 


AFTER intensive reconstruction and modern- 
isation, the Odeon, Bradford, reopened on 
Monday with a gala performance of “ Tunes of 
Glory,” at which John Mills made a personal 
appearance. 

Since its closure on January 28, the theatre 
has undergone extensive “ Zing” treatment to 
bring it into line with CMA’s policy of present- 
ing good entertainment with maximum comfort 
and luxury. 

The entrance itself has been redesigned and 
gives access to a greatly extended and modern- 
ised foyer. At the back of the foyer new doors 
on either side of the reconstructed pay-box 
lead into an inner foyer centred by a striking 
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sales kiosk and dominated by an 
twin staircase. This replaces the 
staircase, affording easier 
access to the Circle. 

In the auditorium, new tabs and pageant light- 
ing have been installed and the seating respaced. 

Redecoration of the proscenium arch round 
the recently enlarged screen and wall-to-wall 
carpeting in entrance, inner and circle foyers 
and on the sta'rcase complete the Odeon’s new 
look. 


mpressive 
former sde 
and more attractive 


A Rank bowling plan 
is held up 


THE Rank Organisation is holding up its plans 
to convert the Gaumont, Leeds, into a bowling 
centre after learning of a long-term plan by 
Leeds Corporation for a road widening scheme 
in the area. 

A spokesman for the Organisation said: “If 
the bowling scheme is shelved we may 
decide to continue to use the Gaumont as a 
cinema, but its future has not yet been decided. 

“We are waiting for further information 
about Leeds Corporation's proposals, but it is 
practically certain that we shall not proceed 
with our plans for a bowling centre.” 

Meanwhile, the Organisation is going ahead 
with plans to convert the Gaumont, Streatham, 
for bowling. The theatre was re-opened a little 
over a year ago after extensive rebuilding. 


Warwickshire rejects 
censure motion 


WARWICKSHIRE County Council last week 
rejected a motion deploring the action of its 
licensing committee in banning “ Saturday Night 
and Sunday Morning.” One member of the 
council resigned after the motion had been de- 
feated by 33 votes to 23. 

Said Councillor J. W. Holmes: “The com- 
nvittee’s ban makes us all look like fools and 
| refuse to remain a member of an authority 
in which I am made to look like a fool.” 

During a two-hour debate it was pointed out 
that of 24 members of the council who had 
accepted an invitation to see the film, 20 had 
voted that it be shown uncut. 


20th-Fox serves writ 
on insurers 


A SPOKESMAN for 20th Century-Fox said 
this week that a writ had been served on the 
Hanover insurance company. one of the insurers 
of the film “ Cleopatra,” which was delayed by 
the illness of star Elizabeth Taylor. 

As a result of the delay. 20th-Fox has claimed 
substantial insurance payments. So far the 
insurers—which include Lioyds and a number of 
other well-known British insurance companies— 
have repudiated liability. 


New post for Goff 


BRIAN GOFF has been appointed circuit 
manager for New Realm. He has been with 
the company for the past 14 years in the Not- 
tingham, Cardiff, and London areas. 

Cyril Blakey, formerly with Columbia in Leeds 


for nine years, becomes the Leeds branch 
manager. 
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UNION WANTS PUBLIC CONTROL 
OF THIRD TELEVISION CHANNEL 


A THIRD television channel, to be publicly 
owned and controlled and catering for a wider 
range of interests than at present provided by 
the BBC and ITA, is proposed by the ACTT in 
its submission to the Pilkington Committee. 

both 
that. 


The submission 
authorities and points out 
channel could provide a_ higher 
would be another source of competition 
the hard pressed feature film industry.” 

A Television Foundation, operating initially 
under a public grant from Treasury sources. is 
advocated for the new channel. Social and 
cultural organisations would have direct repre- 
sentation on the Foundation 

* The type of third channel programming we 
envisage requires a new, independent, lively and 
modern approach which will command the 
respect of the viewers both for its integrity and 
its awareness of contemporary thought and 
ittitudes.”” the submission states. 

This approach is lacking at present, the ACTT 
believes. because such programmes are not’ pro- 
vided by ITA at peak viewing hours as they 
would not attract a large enough audience to 
satisfy advertisers. and because the BBC. under 
pressure of commercial tv, competes on similar 
terms. 

While the ITA companies are considered 
better employers than the BBC in the matter of 
rates of pay and conditions of work. they are 
criticised for the quality of programmes which 
are “‘at a consistently lower level than is 
desirable.” 

Littl or no 
minority 


criticises exisung tv 
while a third 
standard, it 


* for 


respect is paid to cultural or 
interests. the association believes. and 
far too much programme time is given to cheap, 
American filmed series 

“The income of the combined ITA companies 
was. last year. fifty million. enough to provide 
the finest possible television programmes as well 
18 a reasonable return for the shareholders. 
However. this was not done.” 

The BBC, on the other hand. is considered to 
be “ overburdened with administrative bureau- 
cracy.” 

Its income is insufficient. the submission 
claims. and it makes financial ends meet “ by 
keeping the cost of its programme facilities at 
an almost unworkable minimum and by under- 
paying its staff and employees.” 

Various alternatives are suggested for the 
financing of the proposed new service. 

These include co-operation with the BBC or 
ITA to reduce initial expenditure on trans- 
mitters and the engineering side. and a basic 
income provided from sums collected for tv and 
radio licences. 

It is also suggested that a gpecial tax on the 
profits of the ITA programme contractors would 
be desirable. 


End commercial tv 
say musicians 


COMMERCIAL television should be dis- 
continued and superseded by a second tv service 
provided by the BBC. That is the basis of a 
submission to the Pilkington Committee by the 
Musicians’ Union. 

The union also claims that cinema films, tv 
films and video-tape recordings are used too 
frequently on television which, it believes, should 
aim at presenting events simultaneously with 
their occurrence. 

“ There is too great a similarity between what 


is presented on television and what may be seen 
at the cinema,” it states. 

The union argues that commercial tv, because 
its sponsors must attract the biggest possible 
audience, cannot maintain a high standard or 
cater for minority interests. 

The ITA programmes, it is felt, have forced 
the BBC to lower its own standards in order to 
compete for audiences and the logical step should 
therefore be to allow the BBC to take over a 
second channel in place of commercial television 

A third tv network is opposed on the grounds 
that it is more important to extend the existing 
transm'ssions to cover the entire population 
Public showing of tv programmes is also 
opposed 

The union concludes by 
for ** wired-music ™ 
ditions to 
profession. 


urging that licences 
services should include con 
protect the interests of the music 


Futurist pays out 


final dividend 


SHAREHOLDERS in the Futurist (Liverpool), 
Ltd., will receive a first and final dividend of 
25s. 3d er share on the share capital of the 
company 

The cinema was sold «o ABC last year. Share 
holders have been told they may collect the 
money by sending their certificate to the lqui- 
dator. 


City Council fails 
to save cinema 


CARDIFF City Council has failed in a bid 
to save the Gaumont cinema, Queen Street. 

The town clerk, S. Tapper-Jones, told the 
parliamentary committee that when it was 
learned that the Gaumont was to be sold, the 
council approached The Rank Organisation with 
an offer. It was told, however, that negotia- 
tions between The Rank Organisation and the 
company which is buying the cinema had gone 
too far for them to withdraw at that stage. 

R. E. Presswood. director of education, 
expressed “ profound regret’ at the sale of the 
cinema and said it would be a long time 
before the Corporation would be able to con- 
sider building a concert hall the equal of it. 


Premier, Somercotes 
to be rebuilt 


ALTHOUGH nearly a dozen cinemas have 
closed in Derbyshire in recent years because of 
dwindling audiences, work is to start shortly on 
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PERFECTONE 


WorLaL Iwarkets 


Improved exhibitor-distributor 
relations is ASA , target 


NEW YORK.-——The Allied States Association 
of motion picture exhibitors has a new president 
and a mew set of aims and amb.tions. Marshall 
Fine, the new chief officer, told a press confer- 
ence that the Association will embark on a pro- 
gramme that will include concentrating on 
helping exhibitors in every way poss ble and on 
promoting better relations between exhibitors 
and distributors. 

As an initial ste Fine 
most of the 
his first trip to New York, and 
ha the talks were genial and 
mectings would 
level in the future 


latter aim, Mr 
with top sales executives of 


friendly He 


n F on the 


hoped the con- 


wene 
Conciliation 
seems to be «he 


inan the 
Association-distr. butor 


Conciliation order for the 
beihgerence that marked 
relations in the past 

Mr. Fine stated that his organisation will not 


n to th 


fulure ratn 


Governmem for aid in solving the 
problems of exhibitors as was the policy of pre- 
ious administrat ons 

There are so many other things for exhibitor 
members to do that they will have no time for 
ssuing White Papers denouncing the film com- 
panies and Government agencies, which have 
been lax in enforcing consent decree prov sions. 

The only things that Mr. Fine requested from 
the distributors at his initial meeting was the 
assurance of increased product and for the 
orderly release of their films 

He expects to sce the film company 
talives on periodic trips to New York and fur- 
her the dscusstons. He expressed the opinion 
that exhibition seems to be doing all right with 

least worry being the terms of buying and 

which will always be in conflict 
Get a lot of people into the theatres, said he, 
and most of the problems will be solved. He 
has nothing but optimism about the future 
M Fine expected that Allied and TOA 
would work closer in the future and this close 
o-operation should bring about better relations 
snd conditions 

There is no intent to merge the two theatre 


7 OuwROAD SHOWS 
(With 6-channel stereophonic sound) 
35 um ‘prints 
The best answer... 
TECHNIRAMA 


A PRODUCT OF TECHNICOLOR 


represen- 


selkng 


organisations in the foreseeable future. said he. 
He's disappointed that some units saw fit to 
resign from the Association but that is their 
right, he maintained, and he hoped through 
personal visitations and other efforts to get 
them to change ther minds and return 

He estimated that the sixteen units which com- 
prise Allied represent about 5,000 theatres 


+ - + 


PRESIDENT John F. Kennedy has 
demonstrated a definite preference for motion 
pictures as a form of relaxation and entertain- 
mem and as a result industryites in general and 
those in Washington are particularly pleased. 

Since January 20, he’s seen three features 
which have been reported. He's attended the 
premicre of an Indian film at a theatre, * The 
World of Apu.” He also saw “ General Della 
Rovere n the White House projection room, 
and he also has appeared unannounced at a 
Washington theatre to see “* Spartacus.” 


+ + + 


TWO FILMS made in Britain were honoured 
with National Brotherhood Awards “for out- 
standing contributions to the cause of brother- 
hood" during 1960. The films are * Conspiracy 
of Hearts” released here by Paramount and 
“ Hand In Hand,” released by Columbia. 

* Hearts was cited for “ depicting the true 
spirit of religion that transcends the boundaries 
of sect." “Hand In Hand” was acclaimed for 
“ pointing up basic concepts of brotherhood and 
revealing that careless. remarks by adults can 
create seeds of prejudice in ohildren.” 


+ + + 


IT IS EXPECTED that the Theatre Owners 
of America will call for programme of classifi- 
cation of films by exhibitors themselves, and one 
whereby theatres would play only those films 
which carry a Production Code seal. This is 
expected to take place at the meeting of the 
TOA board of directors in March. 

One spokesman admitted that “ was bowing 
to pressure about the content of some films and 
the threat of censorship by legislation from all 
sides, Also the action will stress the interest 
y the industry to concentrate on continued 
self-regulation. 


+ + + 


SCREEN GEMS INC., Columbia Pictures’ 
television subsidiary, will offer 288,400 shares of 
one dollar per common stock to the public at a 
subscription price of nine dollars per share under 
plans to make the company publicly owned and 
independently financed. 

Holders of Columbia's common stock are 
being offered one share of Screen Gems stock 
for each five shares of Columbia common stock. 
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The subscription offering is expected to provide 
the company with 2,439,864 dollars in new 
financing. If all the stock is sold, Columbia wil! 
still own 89 per cent. of the Screen Gems stock. 

Screen Gems Inc. had a net income of 
1,620,017 dollars in the fiscal year ended June 25, 
1960, compared with 1,097,907 the previous year 
The net income in other fiscal years totalied 
654,714 dollars in ¥958; 889,469 in 1957. 

The company has licensed 399 television pro- 
grammes for the 1960-61 season of which it is 
producing 117 with 282 coming from outside 
producers with 14 series involved. 

It has television distribution rights to about 
1,400 features owning 112 of them, 1,000 shorts, 
serials and cartoons of which it owns 374, which 
were originally in theatrical release. Since 1955, 
the company has exclusively distributed to tv 
world-wide all of Columbia's pre-1948 features 

Screen Gems is entitled to 25 per cent. of the 
gross domestic television revenue and 35 per cent. 
of the gross foreign television revenues on the 
Columbia film library with Columbia paying for 
distribution charges as well as advertising costs 
with the agreement extending into 1971. 

Screen Gems also has world television rights 
to 260 post-1948 Columbia features as well! as 
first call on any others to be offered. 

The company also has exclusive rights in the 
U.S and Canada to distribute to television about 
600 pre-1948 Universal features into 1971 with 
a minimum income guaranteed to Universal of 
20 million dollars. 


+ + + 


STEVE BROIDY. president of Allied Artists 
Pictures Corp., announced that the operation of 
the company and its subsidiaries for the 26 
weeks ended December 31, 1960, resulted in a 
profit before Federal taxes of 363,000 dollars 
This compared with 846,000 for the correspond- 
ing period the previous year. Because of pr or 
year losses, no provision for Federal taxes was 
requited in the 26 weeks ended December 26 
1959 

The gross income for the 1960 period amoun- 
ted to 7,560,000 as compared with 9,035,000 the 
year prior. Payment was authorised of a quar- 
tedy dividend of 13} cents per share on the 
company’s 54 per cent. preferred stock payable 
March 15. 


+ + + 


20TH CENTURY-FOX has 
international sales policy for its May release 
“The Big Show ” which will mark a distribution 
first for the film company. The attraction will 
premiere simultaneously in the U.S, in major 
cities of Germany, where the film was made, 
and in capital cities throughout the world. 

The simultaneous openings in key cities in 
foreign markets, along with regional premieres 
in the U.S, will utilise the entire publicity, 
advertising, exploitation and _ field forces, 
domestic and international, of 20th Fox. 

All segments of the company’s promotional! 
force have been mobilised to provide an intensive 
campaign in keeping with this step in distribu- 
tion. 


formulated an 
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New films at a glance 


R.T. and 
Certificate 


89 min. (U) 


Title and Renter Stars Remarks Box-Office Angle 


TFiercest Heart, The “double bill” (C) 


mt Stuart Whitman 
(20th Century-Fox)—U. Ss 


Juliet Prowse 
Raymond Massey 


CinemaScope and De Luxe Colour adventure 
melodrama about truculent English army de- 
serter who aids Boers’ escape from British rule 
during middle ‘eighties. Tale transparent, but 
acting adequate, romantic asides popular, fights 
rugged, happy ending artfully contrived and 
backgrounds impressive 

Panascope and Eastman Color swashbuckling melo- Very good British booking 
drama describing exploits of bold and bad Cornish (C) 
smugglers. Yarn full-blooded, characters 
roundly drawn, direction uninhibited, scraps 
and chases spectacular, finale showmanlike and 
scenery and photography superb 

SpectaMation and Eastman Color “ shocker”’ con- 
cerning a scientist who, while experimenting 
with a “ body-building"’ serum on a chim- 
panzee, writes his own death warrant. Tale 
serial-like, acting uneven and dialogue stilted, 
but climax breathtaking, trick camera work clever 
and exploitation angles big 

Panavision and De Luxe Colour outdoor melo- 
drama showing how seven tough hombres save 
Mexican villagers from ruthless bandit. Story 
more thoughtful than actionful, but characters 
skilfully portrayed, human angle strong, lines 
crisp, finale hectic and settings and photography 
outstanding 

CinemaScope and Technicolor comedy drama, with 
many topline guest artists, music and songs, 
covering a simple horse lover's wild adventures 
in Hollywood, Las Vegas and Acapulco. Tale 
marvellously comprehensive, Cantinflas brilliant, 
support all star, direction resourceful, humour 
bright, pathos gentle, backgrounds widely 
varied, numbers catchy and camera work 
flawless 

Stark marital melodrama dealing with girl's tragic 
infatuation for man married to alcoholic. Acting 
competent, treatment smooth and English sub- 
titles lucid, but plot too gloomy and inhibited 
for general exhibition 

Full-blooded melodrama concerning young adven- Reliable British “second ” 
turess who comes a fatal purler while fortune (C) 
hunting in darkest Africa. Characterisation 
forthright, thrills hearty and atmosphere 
authentic, but photography a bit muddy 


(CC) EXCELLENT FOR CHILDREN 
* BRITISH QUOTA PICTURE tin COLOUR 


Good 


*{Fury at Smugglers’ Bay 97 min. 


Peter Cushing 
(Regal)—British 


Michele Mercier 
John Fraser 


*tKonga i 
(Anglo Amalgamated)— 
British 


90 min. Michael Gough 
Margo Johns 


Claire Gordon 


Cast iron popular British 
horrific (C) 


tMagnificent Seven, The 
(United Artists)—U.S 


126 min. Yul Brynner 
Eli Wallach 


Rosenda Monteros 


Very good “ horse ope: a,” 
particularly for better 
class halls (C) 


Cantinflas 
Dan Dailey 
Shirley Jones 


infallible general box- 


TtPepe sel ha 
(Columbia)—U.S office proposition (C) 


Torment 


iF Michele Morgan 
(Gala)—French > 


Robert Hossein 
Perrette Pradier 


So-so art house offering 
(NC) 


*Triangle on Safari 88 min. 


Ann Sheridan 
(Paramount)—British 


David Farrar 
Jan Merlin 


(C) SUITABLE FOR CHILDREN (NC) NOT FOR CHILDREN 


Pepe but, thanks to Cantinflas’s genius, makes an 


in Hollywood, rubs shoulders with celebrities 
effeotive springboard for apposite by-play, skil- 


and meets Susie Murphy, a beatnik type waitress 
fully exploited by a dazzling array of guest entertainer. Don Juan, missing Pepe, disappoints 
artists. Moreover, it has many catchy tunes, at the stud and Ted engages Pepe as Don Juan's 
while the constantly varying backgrounds are a room. Later, Pepe introduces Susie to Ted, but 
treat for sore eyes. Producer-director George he’s put off by her scruffy appearance. Subse- 
Sidney may not have gone one better than the quently, Pepe cosis Susie her job by thinking an 
late Michael Todd's “ Around the World in 80 Apache dance is a real fight and starting trouble 
ys, or equalled it, but his * P " is, never- Ted again fails to get backing from Robinson 
theless. marvellous escapist fare. Infallible general and, desperate, heads for Las Vegas. 
box-office proposition. follows. comes up against more stars, “has ; 
j.—At an auction in Mexico, Pepe, a little go” with the contents of his piggy bank, wins, 
ranch foreman, dissuades Greer Garson and and enables Ted to start the picture in Acapulco. 
Edward G. Robinson from buying Don Juan, a Robinson then opens his purse, and both 
stallion he (Pepe) had reared. Eventually, Ted Debbie Reynolds and Janet Leigh are considered 
Holt, a bottle bashing film director, secures the as leading ladies, but Susie gains the part. Pepe 
animal and hopes, through Don Juan, to obtain loves Susie, but Ted is her choice. Finally, Pepe's 


Columbia. American (U). CinemaScope. Photo- 
graphed in Technicolor. Featuring Cantinflas, 
Dan Dailey and Shirley Jones, plus 35 famous 
guest stars. Produced and Directed by George 
Sidney. Screenplay by Dorothy Kingsley and 
Claude Binyon. Director of Photography, Joe 
MacDonald, Musical Director, Johnny Green. 
170 minutes. Release not fixed 


FABULOUS whirligig of sentiment, drama, 
comedy, music and song, superbly photographed 
in CinemaScope and Technicolor. It’s about a 
simple Mexican whose affection for a magnificent 
thoroughbred, sold over his head, involves him 
in Hollywood film promotion, gambling at Las 


Vegas, and actual movie production in Acapulco. 
The tale puts no great strain on the intelligence, 


financial backing from Robinson for his next 
production. Pepe keeps on Ted's heels and, while 
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Your Flmd 


West End 


LAST WEEK 1 exprewed surprise that “ The 
Long And The Short And The Tall” (Warner- 
Pathe—British) had gone to the Plaza and not 
the Warner Theatre. Unfortunately, the word- 
ing of the paragraph gave some readers the 
impression that the Plaza wasn't a tip-top West 
Eed hall, and my good friend Fred Hutchinson, 
of Paramount, has quickly taken me to task. He 
vehemently contends that the Ptaza's prestige and 
capacity equals, if not exceeds, that of the 
Warner Theatre, and | couldn't agree with him 
more. 


The Long And The Short 

going to the Plaza is that the 

The Sundowners™” (Warner- 

he Warner Theatre upset the 

As result, Warner-Pathe 

umed a first-class theatre for “ The 
The Short And The Tall” and “ The 
ind what better than the Plaza? Now 
would be happy. for Fred Hutchin- 
wo box-office pictures that are quota 
ind the Warner Theatre manage- 
back and watch with complete 
progress of “ The Crowning 

Moral Re- 
vement, has rented the hall at a 
fee. I hope I have made myself 


5 


g And 


whose sponsors. the 


+ + + 
rHE FACTS OF LIFT (United Artists) 


he first R | Performance film in years to 

good press. Is it living up to the critics’ 

“um”? IFN say! The cash customers are fall- 

to see the Lucille Ball-Bob 

comedy at the Odeon. Leicester Square 
iking weekend 


7 overt THemscives 


Hope 


+ + 


rO RETURN to The Long And The Short 
1 The Toll ” (Warner-Pathe—British), the war 
dy melodrama has done very nicely at the 
On Thursday, “ The Rebel" (Warner- 
British). Tony Hancock's first big star- 

ot The last-named, a 

should do well in 


cle irrives 


anters 


+ + 


(MGM-—CinemaScope) a 
he colossal 1931 hit. definitely 
foot at the Ritz. The second 
cane pace of the first. but 
terrific money's 
Released on March 20. the youngsters 
hould revel in it and the old-timers experience 

rm feeling of nostalgia 


+ * + 


1 CAN'T SAY I burst 
Five Golden Hours * 


CIMARRON 
ghtv remake of 
rot off on 
half Incks the hurr 
overall 


ine rignt 


nevertheless, 
yorin 


my sides sitting through 
(Columbia—British), an 


by JOSH BILLINGS 


off-beat comedy with Ernie Kovacs in the lead, 
but one critic. Dilys Powell. of the Sunday 
Times, rated it higher than “The Facts of 
Life.” It got by at the Odeon, Marble Arch. 
over the weekend, but I've a feeling it will have 
ill its work cut out staying its three weeks’ 
course. 


+ + + 


‘THE CANADIANS” (Twentieth Century- 
Fox—CinemaScope—British), a Royal North- 
west Mounted Police melodrama, soundly acted 
and unfolded against impressive scenery, has dug 
its spurs in at the Carlton, Haymarket. It's 
hardly sophisticates’ fare, but apparently even 
the nobs like to let their hair down now and 
again. 


+ + + 


BELIEVE YOU me. “ No Love For Johnnie ~ 
(Rank—British) is stil coining money at the 
Leicester Square Theatre. Producer Betty Box 
and director Ralph Thomas made a great job 
of adapting Wilfred Fienburgh’s sensational best- 
seller to the screen. Incidentally. it goes out on 
March 13 and is certain to attract both the high- 
and the low-b-ow. 


+ o + 


SWISS FAMILY ROBINSON ™ (Disney— 
Panavision—British) has been keeping the wolf 
from the door at Studio One. Oxford Street— 
ind how! It moved in on December 23 and 
inybody who thinks that the adventure comedy 
melodrama is only suitable for kids should think 


gain. 
+ + + 


I UNDERSTAND that Elvis Presley fans are 
deploring the fact that their favourite seldom 
sings in “ Flaming Star” (Twentieth Century- 
Fox—CinemaScope), but they’re coming for it 
just the same. The western’s holding up well at 
‘he Rialto, Coventry Street, and also clicking on 
release. 


+ + + 


“LA DOLCE VITA” (Columbia—Italian) 
has ‘eft the Columbia Theatre. Shaftesbury 
Avenue, but can still be seen at the Curzon 
Cinema—if you get up early! The current attrac- 
tion at the Columbia Theatre is “* Pepe (Col- 
umbia—CinemaScope). a mammoth  extrava- 
ranza, starring Cantinflas and featuring most of 
the leading players in the Hollywood register. 


+ + + 


ANY CHANGE of programme at the London 
Pavilion? Not when I last looked and I work 
practically next door. “ Never On Sunday” 
(United Artists—Greek) has apparently taken on 
a new lease of life at * The Pav.” since it com- 
pleted its highly successful number one London 
circuit runs. 


PROSPER WITH ANGLO! 
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I VISITED the Jacey in the Strand, formerly 
Monseigneur, to pick up “ Torment” (Gala— 
French). It’s the sixth West End hall now mainly 
commitied to Gala product and, although I 
would hardly call * Torment” a masterpiece. I 
must admit there were plenty of people in the 
compact, stylishly decorated theatre. What with 
his town and country contacts. Kenneth Rive is 
well ahead of his competitors in the foreign 
field. 


+ + 7 


“ BEN-HUR"™ (MGM — Panavision-Camera 
65) continues to fill the Empire, but where will 
the supef-super go while the hall, due for demo- 
lition at the end of May. is being rebuilt? Your 
guess is as good as mine. but I can't see the 
colossal money-spinner being crowded out of 
the Piccadilly precinct. 


- + + 


THE OTHER block - buster. “ Spar- 
tacus " (Rank-Universal—Super Technirama 70) 
is not only packing the Metropole, Victoria, but 
loosening the purse-strings of the Scots. It 
opened at the Gaumont, Glasgow, and the New 
Victoria, Edinburgh, last week and the RFD- 
Universal pathfinders, headed by Fred Thomas 
Douglas Granville, Harold Boodson and Johnny 
Fairbairn, are joyously reeling at the epic’s suc- 
cess. 


+ + + 


“THE ALAMO ” (United Artists—Todd AO) 
s still turning over a pretty penny at the Astoria, 
Charing Cross Road. A grand western, magni- 
ficently portrayed by a tip-top cast and brilliantly 
staged, it fully deserves its triumph 


+ + + 


AS FOR “South Pacific’ (Twentieth Cen- 
tury-Fox—Todd AO), it looks like going on for 
ever at the Dominion, Tottenham Court Road 
It is, of course, marvellous escapist entertain- 
ment and many people, especially women, have 
seen it time and time again 


. + ~ 


“THE CROWNING EXPERIENCE.” the 
Moral Re-Armament film, comes in the “ hard 
ticket category. It's unspooled four times a 
day at the Warner Theatre, but as far as I can 
gather it hasn't picked up much cash. 


On release 


“ BUTTERFIELD 8 " (MGM—CinemaScope) 
finished very strongly and must surely figure 
among ABC's top half-dozen of 1961. The call 
girl melodrama has an “ X”™ certificate, but this 
is more than offset by its terrific star values. 
The leading roles are played by Ejizabeth Taylor 
and Laurence Harvey. neither of whom keeps out 
of the headlines for long. 


+ + + 


HAVING TURNED up trumps at the Odeon, 
Leicester Square, and the New Victoria, “ The 
Singer Not The Song” (Rank—CinemaScope— 
British) is now cutting a dash in the London 
suburbs. It’s making quite an impact, particu- 
larly on good and better-class box-offices, and is 
not only a safe. but a highly profitable bet. 


+ + + 


“FLAMING STAR” (Twentieth Century- 
Fox—CinemaScope) suffers from two handicaps, 
one, Elvis Presley, its star. rarely gets a chance 
to warble, and two, the second feature, “ The 
Secret of the Purple Reef * (Twentieth Century- 
Fox—CinemaScope) is no epic. All the same, 
it’s comfortably makirz the grade. 


continued on page 35 
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An enthusiastic welcome was given to “ Spartacus "’ in Scotland last week. The crowds who thronged the Gaumont, Glasgow, on 
Monday February 20, and the New Victoria, Edinburgh on the following day and the extensive coverage of these events in Glasgow 
and Edinburgh newspapers indicate that in Scotland, the film will follow the success pattern set in London and other big cities all over 
the world in which it is showing to packed houses. Distinguished Scotsmen from all walks of life, including most of the leading Scottish 
exhibitors, attended the openings and receptions. In Glasgow the reception was held before the film in the Kintyre Suite, Central Hotel; 
in Edinburgh, the reception was after the film in the ballroom of the North British Hotel. Guests in Glasgow were welcomed by F. L. 
Thomas, managing director RFD, and Harold Boodson, general sales manager. In Edinburgh Messrs. Thomas and Boodson were joined 
by Douglas J. Granville, U-I's Home Office representative for the UK and Ireland. Above: Crowds wait outside the Gaumont, Glasgow 
for the arrival of distinguished guests: Harold Boodson with Alex Frutin, of the Frutin circuit 


‘SPARTACUS’ IS HAILED IN SCOTLAND 


AA AAL 


Top: Larry Marshall, Scottish TY comedian has a little swordplay with Colour Sergeant M. Frazer, of the Royal Scots Guards in the uniform of a Roman 


centurion commanding a guard of honour of legionnaires: Harold Boodson, welcomes E. Fraser, chief producer Scottish BBC. On the right is Miss Greta 

Lauder, niece of the late Sir Harry Lauder: Walking through the ranks of the Roman legionnaires, Miss Jean Smith, of the West Regent Circuit. Bottom: 

F. L. Thomas, welcomes George Palmer, of the George Palmer circuit. In the middle is Jack Freeman: Sandy Webster, editor of the Sunday Mail, and 
Mrs. Webster in conversation with F. L. Thomas: Alex and Mrs Frutin, Ruby and Mrs. Ancill, F. and Mrs. Bannister 
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Oar ote peng 


In the foyer of the New Victoria, Edinburgh, Harold Boodson, F.L. Thomas, Hugh McGettigan, Glasgow's RFD branch manager, Mrs. Cameron, Douglas 
J. Granville, Denis McGhee, and Dudley Gunnell, RFD Glasgow office: a group of exhibitors enjoy supper after the show: Denis and Mrs. McGhee, 
Joe Timmins, Mr. Macdonald, Miss di Rollo, Lionel and Mrs. Priest of Bathgate, Charles Grey of Dundee, George and Mrs. Gilchrist, of Dunfermline 


Harold Boodson, chats with the Edinburgh Playhouse family—Walter and Mrs. Maguire, Ronnie and Walter Maguire, jnr: F. L. Thomas, welcomes Lord 
and Lady Thomson: Harold Boodson, chatting with Dereck Cameron, chairman of Edinburgh branch, CEA, and Mrs. Cameron 


a ea Ge Say ia ed. a 


F. L. Thomas with Mr. and Mrs. J. Poole: Chief Constable of Edinburgh Mr. Inch and Mrs. Inch receive their programmes on the way in: A. J. Rockett, 
regional controller, CMA, John Behr, CMA circuit controller, Douglas J. Granville, and John Adley, of Pearl, Dean and Youngers 


Cc 
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Adam Faith, Jess Conrad, Don Arrol, Craig Douglas, Peter Wynne—Britain's five most popular young recording stars and showmen—were escorts to 


rous young French actresses at the opening of London's new Continental cinema, the Jacey in the Strand, last week. The French actresses, 
on specially for the occasion, were all members of a newly formed club, the “ Club des Dix "’, whose president is Gisele Sandre. The 
prove that young actresses can get together, and to show that they are keen to help each other towards success. The film chosen 


(Les Scelerats) starring Michele Morgan, Robert Hossein, Perette Pradier, and directed by Robert Hossein 


five gian O 
who flew to Lo 
j 


of the b is to 


air 


nema was Gala’s “ Torment’ 


to open the « ‘ 
Above: Kenneth Rive, managing director of Gala, Madame Chauvel wife of the French Ambassador; George Cohen, managing director of Jacey Cinemas, 
and Mrs. Cohen; J. Cohen, chairman, Jacey Cinemas, and Mrs. Cohen 


STRANDS NEW CONTINENTAL CINEMA 


Top: Peter Wynne, Genevieve Galea, Adam Faith, Gisele Sandre, Evelyne Cery, —ye ne ae Jess yy ae ‘= ~~ — = - Don 
eorge Cohen, Evelyne Cery, George Cohen, Gisele Sandre, 


Arrol outside the Savoy Hotel before leaving for the premiere; Miss Jacey, Mrs 
at the reception in the Savoy Hotel River Room following the premiere: Adam Faith and Chantal Deberg; 


Chantal Deberg, Nicole Gueden. Bottom 
Craig Douglas, Evelyne Cery, and Miss Jacey, who presented bouquets of flowers to stars and escorts 
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Craig Douglas, Peter Wynne, Don Arrol, Adam Faith, Jess Conrad. Front Row, Evelyne Cery, Genevieve Galea, Chantal Deberg, Gisele Sandre, 
Nicole Gueden 


Adam Faith, Joseph Cohen, and Mrs. Kenneth Rive; Mrs. George Cohen, George Cohen, Mrs. J. Cohen and J. Cohen 


Lord and Lady Montagu of Beaulieu chatting with Kenneth Rive; Front of the Jacey in the Strand; The front-of-house display 
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RENTERS’ NEWS 


‘Ben-Hur’ opens in five key 
situations this month 


MGM's “Ben-Hur” is to open in five 
more situations this month. Three of these 
openings are in key seaside holiday resorts. 

The March bookings are: Whiteladies Cinema, 
Bristol (March 19); Palace Cinema, Blackpool, 
and ABC's Astoria Theatre, Brighton (March 
26); Electric Theatre, Bournemouth, and ABC 
Regal, Edinburgh (March 27). 

Each theatre will play “ Ben-Hur ” 
term, all seats bookable, engagements. It will 
play one performance every evening, with 
matinees twice weekly and one show every Sun- 
day (except in Edinburgh). Extra matinee per- 
formances are scheduled for all Nationa] holiday 
times——Easter, Whitsun, August Bank Holiday 
week-end, In Blackpool, the holiday playground 
of the North, “ Ben-Hur" will be presented 
twice daily from May 21 

The holiday theatre bookings are an important 
development of the “ Ben-Hur” campaign in 
this country. Until now the picture has played 
in London and other highly-populated centres, 
but not in towns largely peopled by visitors ex- 
pressly there to enjoy themselves. 

All “ Ben-Hur ” theatres—including, especially, 
those in holiday centres—will operate the block- 
booking system and most of them will also 
schedule special students’ presentations. 

The five March openings will bring the total 
of “ Ben-Hur” presemations in Great Britain 
imd Eire to 14 


Title change for UA’s 


‘Matter of Conviction’ 


“ THE YOUNG SAVAGES ” is the new title 
set for Harold Hecht’s “A Matter of Convic- 
tion" starring Burt Lancaster and Shelley 
Winters. 

The UA picture tells the dramatic story of 
youth gang war and murder in New York's cast 
side. Dina Merrill, Ed Andrews, Larry Gates, 
Robert Shore, Stanley Kristien and Richard 
Valez also star 


on long- 


‘Hand in Hand’ wins 
first NAB award 


“HAND IN HAND,” the Associated British 
istree Production, has won the first Award of 
Merit from the American National Audience 
Board. The award was recently established by 


the board as a symbol of recognition for out- 
standing entertainment fare. 

“Hand In Hand” was accorded the NAB 
Award of Merit after audience research studies 
had proved its success with an average rating of 
86.3 per cent. 

“ Hand In Hand” stars John Gregson, Sybil 
Thorndike and Finlay Currie, and introduces 
young newcomers Loretta Parry and Philip 
Needs. It tells the story of two eight-year-olds 
of different faiths who test their friendship 
through their religion. 

“Hand In Hand,” which was produced by 
Helen Winston and directed by Philip Leacock, 
is shortly to be released in this country by 
Warner-Pathe. 


Scooter clubs to 
boost ‘Konga’ 


TWO National tie-ups have been arranged by 
Anglo for the SpectaMation and Eastman 
Color feature “ Konga,” scheduled for general 
release on the ABC circuit on March 13. 

The tie-wps are with C. Gold and Sons, pub- 
lishers of the pocket book edition of “ Konga,” 
and with Lambretta scooter clubs throughout 
the country. Large, full colour showcards de- 
picting the film are being sent out and book- 
sellers will arrange window displays of the book 
together with posters and stills from the film. 

Lambretta scooter clubs will co«perate with 
cinemas in their areas to stage street parades 
and rallies carrying banners in connection with 
the opening of the picture. Local Lambretta 
dealers are to back the scheme up with displays 
of stills and posters in their windows. 


Charity shows for 
latest ‘Carry On’ 


ANGLO’S latest Peter Rogers’ comedy 
“Carry On Regardless,” will be given a midnight 
charity premiere in aid of the NUJ Widow and 
Orphan Fund and the CTBF on Friday, March 
24 at the Chequers, St. Albans, Herts. 

The film will also be shown at a midnight 
charity show in aid of the Royal Common- 
wealth Society for the Blind at the Forum, 
Birmingham, on March 28, when a number of 
stars from the picture will be present. 


KIA-ORA 


GOLDEN ORANGE 


1/- 


ORANGE or LEMON 
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A COOL BEST-SELLER! 


Kia-Ore Cup Squash Department, 33 Rushworth Street, London SE1 WATerioo 3063 
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‘Sundowners’ gets 
boost on 
tv programme 


FOLLOWING its West End and pre-release 
success, Fred Zinnemann’s “ The Sundowners 
is doing outstanding business on its circuit re- 
lease which started in N.W. London on Sunday. 

During its six-week West End run at the 
Warner, figures were consistently high, reaching 
peak business in its last week, so that on its 
last Saturday, February 18, the receipts were 
the highest for three successive Saturdays, and 
on its last Monday, takings were the highest in 
four. 

Warner-Pathe, which distributes the film, could 
well have kept “ The Sundowners”™ on for an 
indefinite period, but for the theatre’s prior com- 
mitments, and it finished its West End run on 
February 22. 

This success story has been echoed in its pre- 
release situations. This is its second week at 
the Forum, Liverpool, and & was retained for 
a second week at Newcastle, Edinburgh and 
Coventry (a situation where few films are held 
over), and completed three excellent weeks in 
Manchester. 

Press and television publicity for “The Sun- 
downers "’ has been heavy from the beginning, 
but the recent Sunday Break television programme 
was one of the highlights of the campaign; in- 
cluding an interview, and a clip from the film, 
it was on view all over the country, and seen 
by more than 9,000,000 people. “Close Up On 
Fred Zinnemann” was another fine publicity 
break timed to boost the end of the West End 
run, and the coming general release. 


Hancock attends 
‘Rebel’ premiere 


STAR of “ The Rebel,” Tony Hancock, will 
attend the picture’s premiere at the Plaza to- 
night (Thursday) with other members of the 
cast including Nanette Newman, Dennis Price 
and John Le Mesurier. 

They will mingle with show-business and 
society names in the long entrance foyer of the 
theatre—which will be set out as an art gal- 
lerv, exhibiting the paintings seen in the film. 

This is Tony WHancock’'s first picture for 
Associaied British. The film is the light-hearted 
story of an office clerk who fiees to Paris to be- 
come an artist, and find fame. 

“The Rebel” is in Technicolor, and was pro- 
duced by W. A. Whittaker with direction by 
Robert Day, and co-stars George Sanders, Paul 
Massie, Margit Saad, Gregoire Aslan and Irene 
Hand. 


Attenborough wins 


critics award 


THE PRIZE for the best foreign male actor 
chosen annually by the leading German film 
critics in a competition sponsored this year by 
the important weekly publication Die Zeit, has 
been awarded to Richard Attenborough for his 
performance in “The League of Gentlemen” 
and in “The Angry Silence.” 

The critics’ pize for the best foreign film 
comedy goes to “ Les Jeux de l'Amour” which, 
like “ The League of Gentlemen,” is being distri- 
buted in Germany by J. Arthur Rank Film. 

The prize-giving ceremony, which will be 
attended by 300 guests including leading person- 
alities in the German film industry, and which 
will be televised throughout Germany, will take 
place in Munich on April 7. 


ancora rede SL i ria ea Se 
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THE GUY SITTING huddled up on a hard 
wooden bench alongside Hammersmith pier with 
his hands pushing hard into his overcoat 
pockets had every reason to look thoroughly 
miserable, what with the wind blowing cold, 
and it being too early for the local innkeepers 
to dispense hot toddies. 


As it turned out, though, that old saying about 
appearances being deceptive was quite in order, 
because director Basil Dearden, the guy in 
question, was quite happy about a number of 
things. Particularly the fact that producers and 
directors are more and more able to get their 
films off the ground without being beholden to 
the industry’s salesmen. 

One of the most important ways in which 
this has come about is the setting up of 
“ co-operatives ” like Bryanston and Allied Film 
Makers for financing and controlling the distribu- 
tion of its members’ films. 

“A most interesting new trend has emerged,” 
says Dearden. “ Our destinies are now in our 
hands. For usually the producers are now the 
distributors. “* We don't have to go cap in hand 
to salesmen to set up our films. 

“In the manufacturing industries the salesmen 
don’t run the factories. In any other industry 
they are the servants. The film business is the 
only industry in the world where salesmen have 
had the biggest say 


Results 


“ But now it is changing, and look at the 
wonderful results.” 

Certainly the product that has come from 
Allied and Bryanston is proof that the wind of 
change that is good for individual film makers 
is also good for the whole of the industry. 

At this stage Dearden leapt from the sheltered 
windbreak to get on with the location filming 
of * Victim,”’ which he and Michael Relph (pro- 
ducing) are making for Allied Film Makers and 
Rank. 

“ Victim " is about blackmail. It is also about 
homosexuals. And scriptwriters Janet Green and 
John McCormick (the team who wrote 
‘Sapphire’ for the same production team), 
have taken the complex social problems of the 
men who are different, and woven them into a 
fascinating crime story. 

Dirk Bogarde stars as a successful barrister 


Exploiting new designs and 
production techniques 
Animation 
Optical and special effects 


by JOHN CHAMP 


who has been involved with a homosexual, and 
who sets out to expose the blackmailers, 

Sylvia Syms plays his wife——who suddenly 
real'ses the shadow in her husband's life still 
endangers their happiness. 

Dearden rapidly rejected my suggestion that 
“ Victim ” was a ticklish subject. ** Not ticklish,” 
he said. “ Interesting.” 

But a point that is surprising some people is 
that The Rank Organisation is associated with 
a subject that might normally be regarded as 
outside their sphere of operations. 

But remembering that the last three from 
Relph and Dearden have been “League of 
Gentlemen,” “* Sapphire" and “Man In The 
Moon,” who can quarrel with Dearden’s simple 
explanation 

Says he .. . “ They're backing success.” 

Sg + + 

DIRECTOR Joe Mankiewicz, who was 
brought in by Spyros Skouras to take on—with 
* Cleopatra "’— the biggest celluloid salvage 
operation of all time, hopes to start shooting his 
version during the last week of March or the 
first in April. 

But not one foot of the material already shot 
by his predecessor, Rouben Mamoulian, will see 
the light of day in the new version. It means 
scrapping about 12 minutes of cut film. 

Mankiewicz makes the point that no two 
directors will approach a job with the same con- 
cept of how it should be shot. That's why he’s 
having the script rewritten, and why he’s given 
Peter Finch (as Caesar) and Elizabeth Taylor (as 
Cleopatra) new briefings about the way their 
roles should be played. 

Had Mankiewicz been involved with the film 
earlier he certainly would never have authorised 
the building of that massive set on the lot at 
Pinewood. Says he, “It is a superb set. The 
fact that it was built in the wrong country at 
the wrong time is neither here nor there. 

“I couldn't think of a worse place to build 
that set than at the back of the Pinewood lot.” 


Free hand 


But even though Mankiewicz has apparently 
been given a pretty free hand even he can't junk 
everything. So the set that was built in the 
hope of providing a blazing hot Alexandria in 
the middle of an English winter will eventually 
be used. When the British climate gets as near 
as it ever will to imitating blazing hot 
Alexandria. 

While it was possible to rewrite the script. 
and recast some of the minor roles, Mankiewicz 
inherited a ready-made and widely publicised 
Cleopatra in Elizabeth Taylor. 

But this is one aspect he would never want 
to change. 

He directed her in “ Suddenly Last Summer.” 
and regards her as one of the biggest box-office 
stars in the world. “ When you've got Taylor 
you don’t start saying to yourself ‘Who else 
could I get to play this role?’” 

Since the cost of “Cleopatra” is being 
counted in millions of dollars, and one or two 
millions have already gone, Mankiewicz is justi- 
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fied in admitting to qualms about being brought 
in to rescue such a large lot of fat from the 
fire 

But at least he looks on the bright side, Says 
he, optimistically, “* What a tasty dish mt migh 
make.” 


+ + + 

COMEDIENNE Hylda Baker, who pounded 
the boards of variety halls for more than thirty 
years before she got her first screen role—as 
Albert Finney’s aunt in “ Saturday Night and 
Sunday Morning "’—now gets her second star 
ring role in “ I'm In Charge.” 

Shooting starts on this comedy, which also 
stirs Bruce Forsyth, at Shepperton studios on 
March 20. 


+ + + 


SEVERAL weeks out in sun-drenched Tahiti 
is the prospect for anyone lucky enough to be 
concerned with Ivan Foxwell’s next production 
“ Tiara Tahiti.” 

James Mason and John Mills are the stars 

Already the word is going round among 
those people who'd love to escape from the 
British climate for a while. But I must dis- 
appoint any lighting cameramen and art directors 
who fancy a spell in the sun and are itch ng to 
join the queue. Because Otto Heller and Alex 
Vetchinsky have already been signed up to take 
care of these jobs 


-—SHOOTING NOW— 


ABPC ELSTREE. — “ Lolita” (A.A.) 
producer James B. Harris, director Stanley 
Kubrick: “The Roman Spring of Mrs. 
Stone” (A.A. for Warner Bros.), producer 
Louis de Rochemont, director Jose Quin- 
tero: “ The Pursuers ” (tv series), produced 
by lan Warren. 

MERTON PARK. — “The Fourth 
Square” (Anglo Amalgamated), producer 
Jack Greenwood, director Allan Davis. 
Television commercials and documentaries. 

MGM BOREHAM WOOD.—“ A Matter 
of WHO” (Foray production for MGM), 
producers Waker Shenson and Milton 
Holmes, director Don Chaffey ; “* Meet Miss 
Marple ” (MGM). producer George Brown, 
director George Pollock. 

PINEWOOD.—* Cleopatra” (20th Cen- 
tury-Fox), producer Walter Wanger, direc- 
tor Joe Mankiewicz; “ Victim ” (Allied for 
Rank), producer Michael Relph. director 
Basi] Dearden; “ Whistle Down The Wind ” 
(Beaver for Rank), producer Richard Atten- 
borough, director Bryan Forbes. 

SHEPPERTON.—* Dentist On The Job ” 
(Bertram Ostrer Productions for Anglo 
Amalgamated), producer B. Ostrer, director 
C. H. Pennington-Richards: “ The Inno- 
cents,” producer/director Jack Clayton; 
“On Information Received” (United Co- 
Productions for Rank), producer George 
Maynard; director Robert Lynn * Hair 
of the Dog” (A Parroch film for Rank), 
ae Jack Parsons, director Terry 

ishop. 

TWICKENHAM. — “ Crosstrap” (New- 
bery Clyne Associates for Unifilms), pro- 
ducer George Mills, director Robert 
Hartford-Davis. 

BRAY.—" Watch It Sailor” (Hammer) 
producer Maurice Cowan, director Wolf 
Rilla. 

CHALK FARM. Television series. 
“ Pathfinders to Venus” tv serial (Iris 
ABC TV), director Guy Verneg. 


STUDIO FILM 
LABORATORIES L 


71 DEAN ST. LONDON W.1 


m Award 


= BEST 


THE MIGHTIEST 


CECILB. DEMILLES 


Winner- 


PICTURE’ 


CL aly a 


Meee (7 IS. / : 
reiRcus PICTURE FOR EVERYONE! t 


20 


TeRoviat 


THE PILKINGTON COMMITTEE is reach- 
ing a crucial stage in its deliberations and the 
picture does not look too happy for the ITV 
companies. Most of the committee, I under- 
stand, has been very impressed by the almost 
unanimous criticiem, expressed in one way or 
another, of the operation of ITA as it concerns 
the programme contractors. 


Moreover, the major contractors are finding 
that some of the awkward chickens ignored 
during the last few years are coming home to 
roost 


Some of the smaller contractors in pursuing 
their own claims for greater recognition in the 
future have expressed, even if in the most 
diplomatic language, some of the difficulties that 
have emerged under the network policies of the 
big four—ABC, ATV, Associated-Red flusion 
and Granada. 


Among the major contractors there is a 
realisation that they may have left it a little 
providing the smaller contractors 


with at least a minimum of network exposure. 


too late in 


Evidence 


In addition to this, not all the ITV companies 
see the future in the same light and at least one 
has put in evidence which could be considered 
fairly self-<ritical of the current ITV policy. 

The Pilkington committee has had to consider 
two aspects of the future of commercial tele- 
vision in this country. The firs financial, 
the second, entertainment Many of the 
members of the committee are impressed by the 
criticism of vast profits made by the contractors, 
money which has not been ploughed back into 
the production of programmes but has 
been used for diversification into other auxiliary 
industries. 


better 


The Pilkington committee is, I understand, 
astounded by the bitter criticism of ITV pro- 
gramming, particularly of the low quality of the 
entertainmemt and the apparent reluctance to 
experiment with programmes for minority 
audiences 

From the poimt of view of the contractors 
the situation is not without some irony. Almost 
every organisation of importance has contri- 
buted some views about the future of television 
and with few exceptions were critical of ITV 
Yet the mass of present-day viewers. if 
tioned, would probably come out 
favour of continuing the present 
independent television 

While there appears to be little fear that the 
advertising on television will be dropped or 
changed drastically the present attitudes of some 
members of the Pilkington committee indicate 
that shocks may be in store for ITV. 


+ + + 


ASSOCIATED-REDIFFUSION is to increase 
the amount of company-produced advertising 
magazines and five commercials by the forma- 
tion of a new commercial production section 

Like many other leading contractors this move 
will not only bring in more revenue but also 
enable A-R to handle the needs of potential 
clients more expeditiously 

The new section will be 


ques- 
strongly in 
pattern of 


headed by Cyril 


by TONY GRUNER 


Butcher, a senior director at Associated- 
Rediffusion, whose productions have covered 
every type of programme—drama, features, light 
entertainment, filming, music, schools and 
children’s. 

In addition he has recently been working as 
supervising director on advertising magazines 
and a number of successful live commercial 
campaigns including special promotions for 
Camay, White Tide and London Grocers 


Deputy 


The change means that Associated-Rediffusion 
is for the first time integrating sales and pro- 
duction staff in the same section of the 
programme department. Cyril Butcher's deputy 
in this section will be Joe Garwood, who has 
been head of advertising magazines for the last 
four years. 

Garwood continues as head of the sales side 
of the new section and, as before, he will be 
assisted by Mrs. Anstice Shaw as his deputy. 

The permanent staff of the company’s present 
advertising magazine section will be augmented 
by additional staff for the new section, includ- 
ing a manager and a special team of programme 
directors. 

Associated-Rediffusion has been responsible 
for more advertising magazines than any other 
company Probably is most outstanding 
achievements are “Jim's Inn," which is now 
approaching its 200th performance. the com- 
plex outside broadcasts from the Ideal Home 
Exhibition at Olympia and, more recently, the 
monthly networked advertising magazine, 
* Choose.” 

The new section will be able to draw upon 
the facilities in all other sections of the company, 
including casting. wardrobe, make-up and 
design 


> + + 


THE TELEVISION sales department of 
Associated British-Pathe reports a distribution of 
tv programmes by the company in no less than 
61 countries. These include deals with such 
Iron Curtain countries as Yugoslavia, Poland. 
Czechoslovakia, Rumania and Bulgaria, as well 
as those with Australia. Canada, South Korea 
and Thailand. 

A very considerable deal which AB-Pathe 
recently concluded with Teleradio Asociados 
S.A. of Mexico has resulted in the distribution 
in 21 Latin-American countries of five important 
television § series. 


Among the most popular programmes in 
Pathe’s catalogue of product are the “* Manto- 
vani"’ series, the “ Time to Remember "’ series. 
and also the new series produced by Halas and 
Batchelor entitled “ Habatales,” which has a 
total of 65 episodes 


“ Mantovani” has already been sold to 
Australia, Belgium. Cyprus, Czechoslovakia, 
Denmark, Finland, Holland and most parts of 
the British Commonwealth. ‘“ Flying Doctor ” 
has been sold to Cyprus, Philippines, Canada, 
Switzerland and many Western European coun- 
tries “ Habatales™ is now being shown in 
Bulgaria, Rumania, Yugoslavia, Austria, Belgium, 
Cyprus, Denmark and at least a dozen other 
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countries, while “ Time to Remember" is being 
shown in Finland, Germany, Australia, Holland 
and Japan. 

“Time to Remember” was produced from 
material drawn from the extensive Pathe News 
library. 

“Time to Remember” and “ Mantovani” 
have both been sold to the Lebanon and have 
been acknowledged to be two of the mosi 
popular programmes ever shown in that country. 
In the case of ** Mantovani,” Pathe has received 
a request for a second transmission of the entire 
39 episodes forming this series. 

In Cyprus, also, the show was equally success- 
ful and arrangements are also in hand in that 
country for a complete second transmission. 

Among more recent productions is the series 
entitled “ Flying Doctor,”’ which also is proving 
most successful. In Canada, for example, it 
reached the top ten programmes in that country. 
Its success was borne out by the fact that a 
second transmission was made on no less than 
12 episodes after their initial showing. 

Pathe’s latest production is “Journey of a 
Lifetime ” and the first 13 episodes which were 
shot entirely in Israel are now complete. This 
series is already being shown by nearly all com- 
mercial stations in Great Britain and is being 
similarly well received in overseas territories. 

Pathe also acts as the overseas selling organisa- 
tion for recordings of programmes produced 
by ABC Television, its associate company. These 
include “Armchair Theatre" series, children’s 
serials and religious programmes. 


New features in 
rewind bench 


ENTIRELY new features have been in- 
corporated in the Cinemaxa 605, the latest re- 
wind and inspection bench produced by Jack- 
son’s Cine Equipment. ; 

Dimensions of the bench are the same as 
those of its predecessors, 4ft. 6in. x 2ft. 4in. x 
2ft. 4in. high, but the resemblance ends there. 
The object has been to produce a bench that 
i$ aS mear as possible fool-proof and which 
provides the greatest ease of maintenance and 
the least chance of mechanical failure 


To this end the Cinemaxa has been designed 
with the minimum of mechanical operation need- 
ing adjustment, and the controls have been re- 
duced to three—one main switch and two foot 
pedals, each of which operates a }-hp. motor 
im a manner similar to that of an accelerator 
pedal in a car, except that, in the Cinemaxa. 
when the pedal is released the brakes are im- 
mediately applied. The two pedals provide 
right or left hand running, and are identical in 
operation, 

lwo brakes are necessary because of the ex- 
ceptionally high speed of which the turn-tables 
are capable: they can deal with 2,000ft. of either 
16mm. or 35mm. film in less than a minute. 
Release of the pedal first brings into operation 
a dynamo brake which slows the film gently, and 
then, at about S5Orpm., brings in a pad brake 
that engages on the underside of the turn-table 

In spite of the exceptionally high maximum 
speed, the table can also be operated by the 
same foot pedals to permit frame-by-frame 
examination. Even at high speed the operation 
Ss very nearly silent. 

An ingenious design ensures that, should both 
operating pedals inadvertently be depressed 
simultaneously, the circuit is »roken and no 
damage can occur to the film. Anotler safety 
feature is that the inspection lamp is operated 
only by the main switch and thus operates as 
a tell-tale. Cost of the Cinemaxa 605 is £140, 
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Columbia 
launches 


‘PEPE 


“ PDEPE,” the George Sidney International-Posa Films International pro- 

duction for Columbia release, marks the first English-speaking 
appearance of popular Mexican comedian Cantinflas since Mike Todd's 
“ Around the World in Eighty Days.” 


Filmed in CinemaScope on location in Hollywood, Las Vegas, Mexico 
City, Acapulco, Vista Hermosa and Taxco, it shows him in the whimsical 
tile role of a simple-souled peon ranch hand who gets entangled with the 
glitter and glamour of the show business world. 


This, of course, affords a fine opportunity for the introduction of 
numerous famous guest stars besides Cantifias’s co-stars in the picture, 
Dan Dailey, Shirley Jones and Michael Callan. 


Some of these are: Maurice Chevalier, Jimmy Durante, Sammy Davis, 
Jnr., Zsa Zsa Gabor, Jack Lemmon, Dean Martin, Debbie Reynolds, 
Edward G. Robinson and Frank Sinatra. They all play “themselves” in 
the colourful whirl of song, dance, comedy and romance. 
“Pepe” is produced and directed by George Sidney, with Jacques Gel- 
man as associate producer, wri.ten by Dorothy Kingsley, photographed by 
Joe MacDonald and with Johnny Green responsible for the music. A fine More than just a four-legged friend—that’s how 
team which has worked together to produce fine entertainment. Pepe feels about the horse Don Juan 


GEORGE SIDNEY 


GEORGE SIDNEY first started work in the film 
business at the age of 14 when he went to MGM as a 
messenger boy. He had been connected with the industry 
all his life being born the son of a vice-president of 
Metro. 

After quickly picking up the techniques and secrets 
of the trade he was assigned to direct film tests and 
followed this up by doing Pete Smith shorts and 
comedies. In 1940 and 1941 he won Academy Awards 
and was promoted to features a year later. 

His reputation has been built up on a series of 
consistently good musicals—among them “ Anchors 
Aweigh,” “ Showboat,” “Annie Get Your Gun,” 
“ Kiss Me Kate” and “ Pal Joey.” 


JACQUES GELMAN 


JACQUES GELMAN, seen on the left, with Cantinflas, 
is vice-president and managing director of the com- 
pany behind all Cantinflas films—handling the produc- 
tion and business affairs. When he spotted the 
young comedian in a Mexico City revue, 
he recognised instantly that Cantinflas had an enor- 
mous movie potential. So, together with Santiago 
Riachi, they formed Posa Films. Cantinflas has 
become a world star because of his brilliant talent, but 
he is the first to give due credit to Jacques Gelman’s 
shrewd stewardship. Both men make their homes in 
Mexico City, where Gelman is also a noted collector 
of modern paintings and pre-Columbian sculpture. 
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Mammoth promotion for ‘Pepe’ is 
landmark in Columbia history 


UST AS “PEPE” is the most ambitious 

picture in Columbia's history—a multi- 
milliomdoltiar extravaganza in which 35 
major stars are teamed with the Mexican 
comedian Cantinflas to bring a whole new 
entertainment experience to the screen—so 
the mammoth publicity, exploitation and 
promotion campaign on the George Sidney- 
Posa International production, has been. and 
continues to be a challenging and exciting 
one. 

At the forefront of “Operation Pepe ™ 
were Kenneth N. Hargreaves, managing 
director of Columbia Pictures, Alan Tucker, 
director of publicity, and Pat Williamson 
advertising manager--all working closely 
with Columbia's New York head-office where 
the foundations of the campaign were laid, 
ind exp'oring every avenue of free and paid 
publicity at their disposal 

The venture was set in motion in July last 
when Rosenfield, vice-president 
f Columbia Pictures Corporation, executive 
in charge of publicity and 
exploitation, flew to London for an’ unprece 
convention of the company’s 

British and Continental’ publicity 


yeal Jonas 


idvertising 
dented 


American 


heads 


Challenge 


He brought 


blue print of 


with him a challenge and a 

estimated publicity potential on 

project--which was to achieve an 

ented launching for this fabulous 
tainment 

In the form of a 


f film. records and tape 


presentation consisting 
recordings, supple 
nented by British publicity achievements and 
plans on the picture, it was taken out “on 
the road.” 

Kenneth Hargreaves, 
Columbia's sales manager, Alan Tucker and 
Pat Williamson travelled up and down the 
country, telling the trade about “ Pepe,’ 
showing the presentation to trade audiences 
in all the key cities 

They met with unbounded enthusiasm 
the trade everywhere welcoming this tremen 
dous attraction which they reeegnised as pure 
entertainment for every member of the 
family 


Eddie Bryson 


The next step in creating the “ Pepe” 
image Was the physical planning of the cam 
paign A premiere date was set for late 
Februgrv: atthe Columbia Theatre to be 
ip. by roadshow presentations in the 
key cities, and towards this goa] an 
sive effort’ Was now aimed 


followe, 


inten 


It was now the Autumn of 1960 and as vet 
no one inv London had seen so much as a 
foot of “Pepe.” The tremendous scope of 
the film meant that there was an wnavoid- 
ible delay in processing the eagerly awaited 
attraction 

So. as the film couldn't come to London, 
London must go to Hollywood. Mo Rothman 


executive vice-president of Columbia Pictures 
International Corporation, invited Alan 
Tucker and Pat Williamson to New York and 
Hollywood to meet with the producers, 
George Sidney and his wife Lillian Burns; 
the special publicity unit which had been 
set up to handle the film; Jonas Rosenfield 
and other publicity executives on the East 
and West and, of course, to see 
* Pepe.” 

The trip was an unqualified success. This 
indeed publicity co-ordination on an 
international scale; ideas were cordially 
exchanged, old plans finalised and new ones 
born 

On their return to London, deeply im- 
pressed both with the picture and with the 
entire Stateside publicity organisation, they 
accelerated the campaign. The order of the 
day was “ Think Big.” With a picture of the 
calibre of “Pepe” this was not a difficult 
task. 

In presenting the image of “ Pepe” to the 
public it was felt that posters should 
immediately conjure up a feeling of warmth 
und gaicty 

The brilliantly designed “ Peve ™ figure was 
to be the trade mark for the picture and a 
colourful title treatment designed to be 
printed wherever possible in four-colour 
Dayglo. 

After a series of meetings with executives 
of Columbia's advertising agency, Arthur S 
Dixon, it was decided that outdoor advertis- 
ing would play a prominent part in the 
London campaign 

The campaign got under way with the 
start of the New Year with the first posting 
in London Underground carriages of the 
“Pepe” “tube” cards. This was backed up 
a few weeks later with a blanket display of 
across-track 16-sheet posters. 

Four weeks before premiere day the first 
1,000 busbacks were posted, and this will be 
supplemented by an additional 1,000 from 
opening date. A choice selection of 48-sheet 
posters went up a week ahead of the film’s 
opening and the outdoor campaign was 
topped when Columbia was able to secure 
the giant “Pepe” sign in Piccadilly Circus. 


Coasts 


was 


Window bills 


The poster campaign was completed with 
quad crown posters on the tube, window bills 
in all ticket agencies and a liberal display 
of hanging cards in cafe bars. etc., through- 
out the metropolis. 

The majority of “ Pepe” posters have been 
printed in nine colours including four Dayglo 
colours. In addition Columbia made a supply 
of “ Pepe™ matches available to clubs, bars, 
minimal and also all theatres 
dated to play “Pepe” are immediately dis- 
tributing these items through their sales 
kiosks. 

The newspaper campaign for “Pepe” 
makes large use of the Sunday press, with a 
strong campaign in the London evenings. 


etc., at cost, 


This view of Piccadilly Circus shows the spec- 
tacular “ Pepe"’ sign complemented by a poster 
on the rear of the bus with the same theme 


In view of the tremendous line-up of 
musical stars in the film the most popular 
musical weeklies are all carrying “ Pepe” dis- 
play ads to cash in on the tremendous news 
coverage of the music already covered by 
these journals. 

The London campaign will be the pattern 
for all “ Pepe” engagements and with the 
additional weight of display. materials, cut- 
outs, showeards, plus the: unsurpassed mer- 
chandising tie-ins detailed elsewhere in this 
supplement, every exhibitor playing this 
outstanding attraction will be able: to. work 
with an unparalleled catalogue of promotion 
facilities. 

An intensive publicity drive was launched 
in order to secure maximum free space in 
both the national and provincial press. 

Press interest in “Pepe” has been trem- 
endous. Highlights of the campaign have 
been a three-page, break in Photoplay for 
September, 1960; followed by a further two 
pages in full colour in- their March, 1961. 
issue; a fal-page in colour which Weekend 
devoted to Janet Leigh—one of the 35 guest 
celebrities in “Pepe ™>*a still"of Bing Crosby 
and Cantinflas which reproduced in more 
than 20 leading, provincial papers, and an- 
other of Vicki Trickett, a young Columbia 
contract star who makes her debut in the 


continued on page 29 
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From Pepe ie Moko to Pepe... 


From Chaplin to Cantinflas 


Star Illustration has always been relied upon 
by the Film Trade for the best quality blocks 
delivered in the shortest possible time 


STAR [ILLUSTRATION 


PROCESS ENGRAVERS . TYPESETTERS - STEREOTYPERS 
ELECTROTYPERS ~- ARTISTS + PHOTOGRAPHERS 


76-82 WARDOUR STREET’ LONDON’ W.1 REGent 7711 
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—Ice Cream Division of 
J. Lyons & Company Ltd— 


wishes every success to the film Pepe 
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It’s a double attraction! 


STAR- 
PACKED 


PEPE 


Diyala ow 


DIGESTIVE 


MINT 
CREAMS 


Here’s a tie-up for top sales! These popular 
and delicious mint-fresh creams—all smartly 
packaged for the occasion with a special Pepe 
label. And because the name is Elizabeth Shaw, 
audiences know that goodness is guaranteed. 
Be sure to feature this hit-maker. 


re SPECIAL 
tik TIE-UP PACK 


for extra sales intere | 


ONLY 1/9 RETAIL 
PE 


R HALFP-POUND 
BOx 


A product of 
THE WHITESIDE GROUP 


| 
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One of the across track I6-sheet posters for “Pepe” displayed at 


London underground stations 


The foam rubber “ Pepe” figure (left) 
has been added to the Bendy toy range, 
and the plastic piggy bank (above) 
carries the “ Pepe” motif and is manu- 
factured by Plysu Sales 


-— Tene 


TECHNICOLOR LIMITED, BATH ROAD)\HARMONDSWORTH, WEST DRAYTON,.1 


« 


BNEW EXCITEMENT IN SE 
i 


ey gd 


CO-STARRING 


DAN DAILEY - 


MAURICE CHEVAL 
RICHARD CONTE 
JIMMY DURANTE 
The Voice of JUD' 
HEDDA HOPPER 

PETER LAWFORD 
JAY “Dennis the | 
ANDRE PREVIN - 
EDWARD G. ROBI 


APPEARING AS THEMSEL\ 


SCREENPLAY 
WILIPCIS 
iq \t F 

ROTH \ NULL ’ 


DIRECTED & PRODI Bi 
GS-POSA FINS NTE 


Copyright (€) 1960 by Columbia Pictures Corporation. 


SCREEN ENTERTAINMENT 


[\S EUROPEAN 
THE SENSATION OF "AROUND THE WORLD IN 80 DAYS” 


PREMIERE 


HIRLEY JONES ENGAGEMENT 


IER - BING CROSBY - MICHAEL CALLAN COLUMBIA 
- BOBBY DARIN - SAMMY DAVIS Jr. 


Shaftesbury Avenue 
- ZSA ZSA GABOR 


{ GARLAND - GREER GARSON NOW 
JOEY BISHOP - ERNIE KOVACS é 
. JANET LEIGH - JACK LEMMON : 


Menace” NORTH - KIM NOVAK AND OTHER 
DONNA REED - DEBBIE REYNOLDS ROADSHOW 
NSON - CESAR ROMERO - FRANK SINATRA PRESENTATIONS 
NOW BEING 
SET THROUGHOUT 
THE 


oe COUNTRY 
ao 
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InALLtheWORLD-ONLY ONE.. /7 


SHERRY 


ROSA NECTAR 
Amontiliad Tne New Taste in Sherr 


c lado a ' 
15 /- Per sortie 20 /- PER BOTTLE 18 /— pen sortie 


GONZALEZ BYASS SHERRY 


‘PEPE’ ON POSTERS 


This is one of a range of posters printed in tri-chromatic 
and 4 ‘Day-gio’ colours for Columbia Pictures by 


BOVINCE LTD 


THE SILK SCREEN PRINTING SPECIALISTS 


Phone: ARChway 0025-6-7 


For great pictures like ‘Pepe’ only top-quality silk screen 
printing is good enough. That’s why we're proud that 
Columbia chose us to do the job. 


Ce ee ee Ce er 


BOVINCE LTD., 126 ELTHORNE ROAD, UPPER HOLLOWAY, LONDON, N.19 
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PROMOTION FOR 'PEPE'—continued from page 22 


film, reproduced in a further 26 papers. 

A notable feature of the campaign has 
been the persistent and lavish coverage 
accorded “Pepe” by Record and Show 
Mirror and the New Musical Express, a 
wide range of teenage papers and important 
breaks in the glossy magazines. 

Jvlian Holland devoted his entire column 
(a half-page) in the Evening News of Febru- 
ary 6 to Cantinflas and a full-page break 
appeared in the Daily Sketch on February 
13. The magazine Films and Filming has 
made “Pepe” its “Film of the Month” 
for March. 

The resultant publicity has filled several 
volumes of press-cuttings. Press coverage on 
*“ Pepe” has not simply been concentrated on 
the national papers and magazines, but on 
the provincial papers. 

To enable cinema managers to plan their 
campaigns well in advance of their opening, 
Columbia Pictures has vromoted a_ wide 
selection of “ Pepe” merchandise, details of 
which are given below. 

Music: The “ Pepe” title music has been 
recorded by a variety of top artists, with the 
Duane Eddy and Russ Conway discs reach- 
ing the hit parade within days of being 
launched on the market. 

In the sheet music field, Kassner Music 
Ltd. has published “Pene”™ and Chappells 
has issued “The Far Away Part of the 


Town,” “That's How It Went All Right,” 
“Mimi” and “ Suzie.” 

The Pepe™ toys were exhibited at the 
Harrogate Toy Fair and at the British Toy 
Fair in London with great success, and the 
“Pepe” bottle-pourer was exhibited at the 
International Fancy Goods Fair in Black- 
pool, with mentions on two radio programmes 
and also filmed for tv. 

The Kensington Post and Marylebone 
Mercury have already run composite pages 
in connection with the store promotion at 
Whiteley’s of Bayswater, and a fashion show 
and sherry party was held in the store. 

It is possible that similar promotions could 
also be arranged around the country as 
“Pepe” goes on release. All manufacturers 
are being notified well in advance of the pro- 
vincial opening dates to enable them to supply 
their stockists and collaborate with Columbia 
exploitation department. 

Another important item in the “ Pepe” 
promotion campaign will be a mobile box- 
office. 

It is intended that this will be toured 
throughout the UK and will be used in pro- 
motirg group sales and party bookings. 

Already an impressive schedule of 
important sites at many major factories have 
been secured. In addition, it is hoped to 
use this float in carnivals at seaside resorts 


We take this 
opportunity of 
wishing every success 
to Columbia Pictures 


and this production 


of ** PEPE ”’ 


HARLANDS 


The leading Printers 
of Advance Booking 


throughout the season. 


MERCHANDISING TIE-INS 


The following merchandising tie-ins have been arranged for “ Pepe ™: 

Bendy Toys.—A foam rubber “ Pepe” figure. Manufactured by Newfield Ltd., Newfoam 
Works, Spelthorne Lane, Ashford, Middx. 

Piggy Bank.—A p'ggy-bank in Vinyl plastic which is manufactured by Plysu Sales Léd.., 
Woburn Sands, Bletchley, Bucks. 

Balloons.—-Distributed by Lewis Knight and Co., Lid., Chingford Mount Road, E.4., supplies 
of which can be purchased from National Screen Services 

Bottle pourer.—A bottle top utilising the head of Pepe 
Characters, Ltd., 38, Old Bond Street, London, W.1. 

Puppet.-—A stick puppet, which is an exact replica of the dol] appearing in the theme number 
in the film. Manufactured by Pelham Puppets, Lid.; Marlborough, Wiltshire. 

Tio Pepe Sherry.—Gonzalez Byass, Lid., 91, Park Street, London, W.1, has prepared an 
extremely colourful showcard for all their stockists, and is also co-operating in the distribu- 
tion of window displays. 

“ Pepe” rose.—The “ Pepe" rose has been registered with the Nationa] Rose Society, by 
Blaby Rose Gardens, Lid., Lutterworth Road, Blaby, Leicester, and the rose is beng 
exhibited at the Chelsea Flower Show this year. Blooms will be available for display 
purposes, and the rose bushes will be sold to the public through local stockists. 

Fabric.—An exclusive “ Pepe” fabric has been designed by Loganberry Fabrics, together 
with complementary fabric called “* Mexican Pete.’ Manufacturers are Logan Muckelt, 
and Co., 324, Regent Street, London, W.1. 

Dresses.—For the teenage and twenty market, J. Offenbach and Sons, Ltd., 42, Great Portland 
Street, London, W.1, kas designed and marketed four “ Pepe” dresses in the exclusive 
“Pepe” fabric by Loganberry. 

Dresses.—For children between the ages of 2 and 15, Cooper and Walton, Lid., 14, D’Arblay 
Street, London, W.1, is marketing three dresses in the Loganberry “ Pepe” fabrics. 

Hats.—Adapted from the sombreros worn by Cantinflas, Vyse Bros., Ltd., Great Marlborough 
Street, W.1, has designed two separate hats for the millinery trade, one in the medium 
price range, and the other for the better-class trade. 

Lambretta.—In an hilarious scene in “ Pepe,’ Cantinflas rides a pink and grey Lambretta, 
ind the Lambretta concessionnaires are supplying their stockists with these machines, for 
local displays. 

Jewelcraft.—The pearl hoop ear-rings worn by Shirley Jones in the wedding sequence have 
been manufactured by Jewelcraft. Lid.. 1, Argyll Street. London, W.1. 

Sandals.—A range of “ Pepe” sandals is currently in the Bata shoe shops and the British 
Bata Shoe Company. East Tilbury, Essex, has designed a showcard and displays for its . 
stores. LAND OF GREEN GINGER 

Confectionery.—Elizabeth Shaw has sleeved its peppermints with a “ Pepe” label on the 
fromt of the box and a card giving full credits to the film, with portraits of the 35 guest HULL 
Stars appearing on the base. This confectionery is distributed by H. S, Wh 'teside and Co.., 
Ltd., 10, Parkhouse Street, S.E.5. 


Tickets to the Cinema 


and Theatre Industries 


Manufactured by Kinki-Bee 


LONDON OFFIC! 
AMBERLEY HOUSE, 
NORFOLK STREET, 
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MANCHESTER GLASGOW 


BRISTOL BIRMINGHAM 


HEAD OFFICE 
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Showmanthip 


A FRIEND of mine, having an hour or so to 
spare in the West End recently, decided to call 
in at a mews theatre to fill in the time before 
catching his train. 


Seeing the fascinating title of the Peter Sellers 
picture, “ The Running, Jumping and Standing 
Still Film,” he asked the cashier what the film 
was esbout. Her opinion, apparently, was that 
it was the “ biggest load of tripe” she had ever 
seen. However, my friend decided to see the 
picture for himself, bat while the film was show- 
ing, one of the usherettes remarked to her com- 
panion that she could not see “ what anyone 
sees in this soppy picture "—this loud enough 
for many in the theatre to hear. 


This story of the personal recommendations 
of one cinema staff tempted me to try an experi- 
ment and | walked around Leicester Square to 
ask the front-of-house staffs what their pro- 
grammes were like. 

The first theatre, showing a new X picture, 
was soon dealt with. The uniformed staff had 
not seen the picture and had no idea what it was 
about, or if it was good, bad or indifferent. The 
cashier who was asked also had no idea, but 
thought the manager might know. At the next 
call, | was locked upon as a complete idiot for 
sot knowing what this “ great epic” was like 


by FRANK HAZELL 


and was told that, anyhow, I would be lucky if 
I got a seat. 

Just across the road, another blaze of lights 
attracted a queue, and I again asked the cashier 
what the film was like. This time I was passed 
to “ Bill,” who promptly passed me on to a 
major domo, who did not know. Around the 
corner I was offered the “spice of life,” but 
again the staff had not seen the picture and | 
was told to read some press quotes included in 
the front-of-house display. 

I wonder how other businesses react to this 
kind of disinterest by their staff—does the shop 
assistant wonder why anyone buys the rubbish 
he is selling, or does the salesman go around 
completely ignorant of what he is offering for 
sale? 

Theatre staffs are the main contact between 
the industry and the public, and it is surprising 
that more thought is not given to some form of 
training to encourage them take @ greater 
interest in their customers. 

We spend vast sums of money on advertising, 
but I am convinced that the biggest dividends 
will come from top-grade front-of-house staff. 
Priority should be given to the manager who can 
recruit and train staff. He will, in the long run, 
sell programmes more effectively than any 
amount of publicity ballyhoo. 


THE COMPANY OF SHOWMEN 


Security exhibition for 'Foxhole’ 


SOME good background experience helped 
J. Walker, Odeon, Hove. to exploit * Foxhole in 
Caire As an ex-member of the Intelligence 


Corps, he persuaded the Corps Depot, which is 
only a few miles from. Hove, to mount a security 
exhrbition 

Details of the vast network of the Intelligence 
Corps were shown in illustrated panels and the 
various jobs of its personnel were illustrated by 
photographs 


Souvenirs taken in various theatres of war 
were displayed, some from the areas covered by 
the film. The Commanding Officer attended the 


opening performance and interviewed some of 
the young men interested in joining the Corps. 

Press gave pictorial coverage to the exhibition 
und the opening night. Mr, Walker also used 
teaser advertisements in the personal columns of 
local papers, half of which were in German and 
ll with a good twist. 

Ray Taylor, Regent. Brighton, had a very 
successful contest in the local press in relation 
with his screening of “ Pollyanna.” This was run 
n the youngsters’ section of the paper and prizes 
were the Pollyanna Doll, another of those superb 
showmanship aids the Disney Organisation pro- 
duces for every picture 

Kenneth Edmondson, Odeon, Chester. gained 
some useful press for his theatre through an art 
exhibition he mounted in the foyer. It was the 
york of Chester Art Society, and as many of 
he works displayed showed places of local in- 


terest, it proved an attraction to many not in- 
terested in art and the Society's work. 


A. G. Glover, Astra, Miinchen Gladbach, 
made some attractive throw-aways for distribu- 
tion around the camp for “ Piccadilly Third 
Stop.’ These were in the form of underground 
tickets and others were small photographic re- 
productions of the quad. 

Although quite small in size, a campaign that 
goes out to reach the potential patrons who 
reside in a restricted area and carried out for 
almost no cost deserves mention. 


Roy Alexander, Odeon, Bilston, had excellent 
local press cover on the presentation by the 
Mayor of Bilston on his first CMA Showman- 
ship Star. 

This is the highest honour his company can 
give in the showmanship field, and Roy is to be 
congratulated for he has not been at Bilston very 
long, but has kept up a steady stream of live 
showmanshiffteports. 


Bill Wyatt, Ritz, Edgware. certainly made the 
most of his chances to plug the comedy “ His 
and Hers” to the full, starting a week before 
the run with streamers on the risers of the 
stairs to the circle, a six sheet on the house- 
front and pairs of “ his" and “ hers” ~~ 
on a line across the foyer roof flanking a car 
stating “ You will PANT with laughter.” 

Eight “ his ” and “ hers * window cards found 
homes in shops in Edgware and Burot Oak 
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NEW MEMBERS 


The following are 
* Kine.” Company 


enrolled in the 
of Showmen: 


N. Briggs, Forum, Newbury. 

W. D. Colson, Gaumont, Hanley. 

W. A. Douglass, Royal, Sunderland. 

T. Edwards, Victory, Liverpool, 9. 

K. Milborrow, Odeon, South Norwood. 
D. G. Sparrow, Ritz, Southend-on-Sea. 


SEALS OF MERIT 
S. D. Holman (first), Plaza, Plymouth. 
(Life Member No. 240.) 
D. A. Denyer (third), Savoy, Portsmouth. 
(Life Member No. 282.) 


K. Porter (fourth), Lyric. Welling- 
borough. (Life Member No. 258.) 
H. Bedford (sixth), Gaumont, Derby 


(Life Member No. 45.) 


Broadway and 1,000 verse leaflets were put out 
with local newspapers. The national tie-up with 
Remington Razors secured five shop displays and 
a reciprocal in the circle lounge at the Ritz. 
and i.e trailer was shown to the Minors at 
their matinee before opening day. The local 
paper gave an excellent write-up 

J. J. Morgan, Forum, Kentish Town, has 
found leaflets, handouts and news sheets can no 
longer be distributed through newsagents (at any 
rate in that area) because of a trade ban on the 
practice, and he comments that door-to-door 
distribution by juveniles is apt to be unreliable, 
so he has evolved an alternative scheme to over- 
come these difficulties. 

He has compiled a list of films with factories. 
in his area, Gilbey’s, Maple’s, Shand Kydd and 
Polycell, and to these he sent 1,000 four-page 
news sheets for circulation through their can- 
teens and staff rooms. 


SELL! 
The British Lion way 


Campaign Books 

We write ‘em. You get ‘em. But are 
they right? We've been wondering... 
Should Campaign Books be a standard 
size for easy handling ? 

Should the contents — exploitation 
accessories, press stories, etc.—be 
printed on loose-leaf sheets inside 
an envelope folder? Or are they 
more useful in one complete book? 
The aim of Campaign Books is to 
be useful. Do they do the job 
effectively enough? Could they 
be better? We'd like to pick your 
brains. 

There's a prize for the most con- 
structive idea: a visit to Shepperton 
for you and your local editor or 
film critic. 


Worth a threepenny stamp, isn’t it? 
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The Showman also commends .. . 


Figures in parentheses indicate number of credits 


ALLEN, Miss D., Odeon, Coveniry: Public relations 
Alexander, R., Odeon, Bilston: Theatre publicity 
Archer, P. A., Odeon, Wolverhampton: The Apart- 
ment, Solomon and Sheba (2) Alexander, J., 
Gaumom, Wolverhampton: Stage show, Look 
Life (2). Allen, A. A., Regal, Sidcup: No K 
Almer. R. M., A’M., Whiteladies, Bristol: Children’s 
club Anthony, E. H., Dominion, Harrow; Too Hot 
to Handle, Circus of Horrors (2) 


BROWN, L. J., Ritz, Felixstowe: Lords of the Forest, 
Public relations (2). Barton, F.. Elephant and Castle 
Southwark: Pubke relations, ewsreel publicity (2) 
Bailey, E. F., Ritz, Stockport: Public relations, Ice 
Palace, Never Take Sweets From a Stranger (3) 
Brown, L. J., Ritz, Felixstowe: Peeping Tom, Pillow 
Talk, Public relations (3) Brooks, W. G., z 
Market Harborough: The Angry Red Planet. Kid- 

napped, Watch Your Stern, The Nun's Story, Dentist 

in the Chair, Circus of Horrors, The Rise and Fall 
of Legs Diamond (7) Brannan, J. W., Odeon 

Burnage: Let's Make Love. Breakell, C.. Odeon 

Guide Bridge: Let's Make Love. Browne, J. E., 

Odeon, Yeovil: Pollyanna Barstow, D. 3.. A/M., 

Gaumon, Portsmouth: Tunes of 

H., Gaumont, Derby: Man in the 

dog Breed (2). Brader, P. J., Piaza, 

bal, Watch Your Stern (2) i 

Weston-Super-Mare: The Bulidog Bree 

Gaumont, Crewe: Cinderfella, Lucky 

nett, R. W. G., Gaumont, Notting 

the Dark, The Siege of Sidney Street, The Pure Hell 

of St. Trimian's, Surprise Package (4) Barton, 

E. D., Odeon, Bath: The Bulldog Breed Baker, 

Odeon, Portsmouth: The Three Wor! 

Playhouse, 

Birse. 
publicity 


Gulliver 
ctor.a, Edinburgh: Theatre 
eee. R. L., Savoy, Swindon: The Mobster 

S.. A/M., Picture House, 
of Dr. Jekyll, 


Carter, 
Doncaster: The Two 
The Dark at the Top of the 
Stairs, Hot Hours (3). Chapman, T. F., Metropole 
Nottingham: Public re'ations, Saturday Night and 
Sunday Morning, Too Hot to Handle, The Dark at 
yp of the Stars (4). Court, J. A. R.. Commo- 
Liverpool: Children’s club, Theatre publicity 
Crabb, R. J.. Ritz, Nuneaton: Pubic rela- 
. Press publicity (2). Coppock, B. L., Odeon, 
The Bulidog Breed. Carpenter, A. M., Odeon. 
Sutton Coldfield: Look at Life. Commett, F. A., 
Gaumont, Weymouth: The Bulldog Breed Close, 
C. C., Gaumont, Bristol: Man in the Moon. Crawley, 
Sevenoaks: The Millionairess 
Odeon, Guernsey: The Bull- 
dog Breed. Cross, P. A., Odeon, Shirley: Theatre 
publicity Crawshaw, R., Odeon, Taunton: Dentist 
in the Chair Cox, G. A.. Odeon, Chelmsford 
in the Moon. Caro, S. P., Odeon, Clacton 
Man in the Moon Chantrey, G. M., Odeon 
Glasgow: Public relations 


DEMAECKER, W. D., Mayfair, Battlefield: The Ta!! 
Men. The Last Days of Pompeii, The Bravados, 
Theatre publicity, Ice Palace (5). Dixon, J. A., 
Regal, Chesterfield: Public relations, Persona! appear- 
ance (2) Denyer. D. A., Victoria, Cambridge 
Public relations. Dene, T., Odeon, Croydon: G.l 
Biues. Dean, D. F.. Gaumont, Smethwick: Look at 
Life. Ditcham, C. T., Odeon, Kingston: The Three 
Worlds of Gulliver Daviss. A. F.. Ambassador. 
Hayes: The Bulldog Breed Davis, P., Odeon. 
Harlow: High Time 


EDWARDS, T., Victory. Liverpool! 
Eccleston, N. L., Palace, Lancaster: No Kidding, 
The Plunderers (2). Excell, P. L.. A/M., Odeon, 
Folkestone: Man in the Moon. Edwards, A. M., 
Gaumom, Plymouth: G.I. Blues 


FROST, A. T., Ritz, 
of the Stairs, 


Cone of Silence 


Oxford: The Dark at the Top 
CanCan (2). Felton, R. J., Odeon 
Wolerha on: Look at Life. Finnis, H., Gaumont, 
Liverpool: Let’s Make Love. Freedman, L., Odeon, 
Perry Barr: The Apartment Fricker, C.. R/M.. 
Alexandra, Aldershot: Cinderfella 
GRAY, A., Ritz, Chatham: Children’s club. Gillett, 
z+» A/M., Trocadero, Leicester: Public relations, 
Children’s club (2) Ghisletta, E., Odeon, Well 
Hall: Song Without Graham, T. C.. Odeon. 
Woolwich: G.1. Blues. Gislingham, E. A., Gaumont 
Chekenham: The Bulidog Breed. Gompertz, F. H.. 
Gaumont, Southsea: Cinderfella Gorr, C. W., 
Odeon, Barnet: The Bulldog Breed 


HARTLE, N, J., Capitol, 
lations (2). Horrex, 
Public relations 
Lewisham: Song Without End 
Odeon, Barking Song Without 
L. F., ABC, Streatham: The Plunderers, Public 


Bolton: Hannibal, Public re- 
King’s Lynn 
Gaumont 


lations, Children’s club, The Mobster (4) 
R., Gaumont, Burton: Dentist in_ the 
Odeon, Birmingham: The 
Gaumont Ashton 
, Gaumont, Coven- 
Herold, C. A., Odeon, 


Higgins, 


Make Love 
try: The Bulldog Breed 
Morden: G.l. Blues 


LUCAS, H. A., Odeon, Surbiton: The 
Lendrom, E. P. M., Odeon. Sit 
of Sidney Street. Laybourne, H., Odeon, Southsea 

he Bulldog Breed. Lorrimer, R., W/M.. Gaumont 
Liverpool: The Pure Hel) of S Irinians Lester, 
R., Odeon, Leigh: Let's Make Love Lockyer, G., 
Odeon, Stafford: Look at Life. Lane, R. W., Odeon 
Folkestone: Pollyanna 


Bulldog Breed 
tingbourne: The Siege 


MANHIRE, S oo Roxy, Blackheath: Pub 
Beat Gir Mobster, Children’s club 
appearance = Macleod, D. J., Olympa 
ton: The BeYboy, Light Up the Sky, Public relat 
Circus of Horrors (4). Matthews, N., Ritz, Leys 
Public re'ations, The Plunderers (2). Masters, G. E 
M/'M O de nm. Balldog Breed 
McLaughlin, T. F.. J nslow Wert: The 
Bulldog Breed Warley 
Public relations uth Nor 
wood: Song Wxhout End. Martin, L. A., Gaumont 
Romford: The Three Workis of Gulliver 


NORRIE, M. N., Odeon, 


O’FERRALL, A., Odeon, 
The Aparement (2) 


PIGG., L. H., A/M 
Miracle 


Andover eatre publicity 


Lianelly le in Cairo 


. _Haymarket. Newcastle: The 
Parker, R. W., ABC, Pxeter: Public re- 
ations Parkin, C. D., Haymarket, Newcastle 
Public relations. Pastos, A. C., A/M Regal, 
Aberdeen: The Sword of Sherwood Fores:, The 
Piunderers, Watch Your Stern, The Nun's Stor 
Never Take Sweets From a Stranger (5). Prescott, 
Mrs,, Capitol, St. Helens: Public relations. Potsman, 
L., Gaumom, Birmingham: Surprise Package. The 
Siege of Sidney Sireet (2). Perkins, S. E.. Regal 
Farnham: Theatre pubjlici-y Pearce, F. _¥™ 
Gaumom, Trowbridge: Children’s club. Poat, W. F., 
Odeon, Astoria, Britton: G.I. Blue Pryor. W. E., 
Odeon, Aberdeen: The Buldog Breed Parnham, 
S. E., Odeon, Alfreton: Public relations 


RAMSAY, D.,. Majestic. Benwell: Public relations 
Rossel, A. R., Astoria, Walton: Public relations. 
Theatre publicity, Children’s club (3). Ratcliffe, P., 
Rezal, Wembley: Public relations. Roberts, C. W., 
ABC, Wallasey: Public relations, Children’s club 
Theatre publicity (3). Ralph, T. E., Gaumont, Rich- 
moad: Cinderfella. Roles, M. F., Seamore, Glasgow 
It Started in Naples. Rassell, J. B., Odeon, Dundee 
Scangers When We Meet. Rowling, E. K., Odeon, 
Guildtord: Song Without End, G.I. Blues (2). Reed, 

- + Odeon, Rutherglen: Foxhole in Cairo 
Roberts, C. W., Odeon, Wrexham: Watch Your 
Stern. Roberts, R. B.. Odeon, Watford: The Bull- 
dog Breed. Redman, D., A/M., Odeon, Southamp 
ton Man in the Moon 


SOBEY, L.. Regal, 
at the Top of 


Rochdale: Ocean's 11, 
the Stairs. Public 
Palace (4) Stevenson, P. C., Rialto, Broughton 
Piccadilly Third Stop, Light Up the Sky, A Town 
Like Alice, Public relations, Ice Palace (5). Seddon, 
A. W., Ritz, Barnsley: A French Mistress, The Twx 
Faces of Dr. Jekyll, The Crowded Sky (3). Storer, 
J. H.. A/M., Super, Oxford: Public relations. Scardi- 
field, J. A.. Odeon, Dover: Man in the Moon 
Smith, E. J., Gaumont, Putney: Theatre publicity 
Saxton, W., Odeon, Chesterfield: Let's Make Love 
Savage, R. M., Odeon, Bognor Regis: The Million- 
airess Spars, R. D., Odeon. Newcastle: Solomon 
and Sheba Silander, H., Gaumont, eading 
Pollyanna Sheppard, H. P., Regal, Colchester 
Man in the Moon. Smith, J. L.. Odeon, Lough- 
borough: Solomon and Sheba Skelion, D. E., 
Odeon, Spalding: Let's Make Love 


The Dark 
relations, Ice 


THORNTON, A. F., Odeon. Burton: Foxhole in Cairo 
Thorman, F. ©., Mechanics, Nottingham: Hans 
Christian Anderson. Tapsel, D., Gaumonm, Ham- 
mersmith: The Bulldog Breed. Pollyanna (2). Thor- 
bern. W., The Cinema. Wishaw: The Apartment 
Thomas, B. R.. Odeon, Brentwood: Theatre pub 
licity Tucker, J.. Odeon. Weymouth: North to 
Alaska, Theatre publicity, Look at Life, 

Flanders (4). Turner, J. W., Savoy, 

in the Chair, Ligh up the Skv (2) 
ABC. York: Public relations. Trumper, E. G.. ABC 
Maidenhead: Public relations, Children’s club (2) 
Tappy. C. A., Odeon, Plymouth: The Bulidog Breed 
The Millionairess (2). Tighe, T., Odeon, Newton 
Abbot: Song Without End, G.I. Blues (2), Toll, 
W. 3., Odeon, Lewes: The Millionairess 


‘Kine.—MGM £600 Contest 


HINT TO TAUNTON 
HISTORY MASTERS 


HISTORY masters at schools in the Taunton 
Somerset, area were recently given a helping 
hand by R. Crawshaw of the Odeon in case 
they decided to give lectures on Philipp'des, th 
Athenian runner 

The he!p came in the form of picture post 
cards depicting scenes from “The Giant of 
Marathon,” showing at Mr. Crawshaw’s theatre 

In other cases he distributed heralds and 
throwaways for the film through a variety of 
people in different types of business—-ranging 
from self-service stores to rent collectors 

In addition many were handed out in th 
streets and through letter-boxes by a membx 
of the theatre staff, who also did front-of-housx 
duties, dressed as a Greek warrior of Philippide: 
times, 

At the ABC, York, manager R. C. Taylor 
set an easy contest in grocery shop windows by 
breaking up the title of his film “ Butterfield 8 

A display of eight pounds of butter was made 
up On a green matting and the competitors wer 
asked to name the film suggested and the stars 
Winners received two pounds of butter as prizes 
and an invitation to see the picture. 

A national tic-up with Roots Motors was also 
used in which a Sunbeam Alpine sports car wa 
placed in the foyer of the theatre. 

The Alphington Bell Ringers were a help to 
R. H. Potts for “ Bells Are Ringing,” at th 
Odeon, Exeter. 

During the Saturday prior to playdate th 
Carnival Queen Crowning Ceremony was. per 
formed on the stage by the Mayoress of Exeter 
A carnival procession in the afternoon included 
a theatre float, plugging the film and accom 
panied by the bei ringers 

Free advertising was obtained in several thou 
sand carnival programmes, and thousands of 
heralds were distributed to the crowds lining 
the routes 

Good use was made of the national tic-ups 
and resulted in many good window sites In 
serts were used on the corporation buses, and 
editorial coverage was secured in the local press 

A striking foyer display heralded the playdate 
of “All The Fine Young Cannibals” in the 
campaign sent in by D. Hutchings, of the Odeon 
Plymouth. 

Giant medicine bottles 
town worded, “ Just the 
credits. 


were used around 
tonic,” followed by 
Bookmarks were distributed via toca! 
libraries, and serviettes. overprinted with credits 
were also utilised. and overprinted paper bags 
were used by local traders. 


More Credits 


“ Village of the Damned.” R. J 
Nuneaton: J. Smith, Ritz, Edinburgh 
“Bells Are Ringing.’’-B w Beetles Odex 
, heetham Hill: G Haggart. Cariton, Glasgo 
M. Carpenter, Odeon, Sutton Coldfield H 
a Odeon, Prestwick: E. Larrosa, Gaumon 
Bootle 
“The Giant of Maerathon.”’ 
G. W. Cranfield, Odeon, Oldham: J. E. Gower 
Gaumont, Woiverhampton: F Baxter, Gaumor 
Leicester; R. W. G. Bennett, Gaumont, Not 
Putsman, Gaumont, Steelhouse Lane 
Gaumont, Worcester f M Edwa 
Gaumont, Plymouth 
“The Time Machine."—G. W 
Oldham: W. Henderson 
Lyne; G. Newman, Capitol, Leith: D Clark 
Picture House, Leicester, R W. G. Benne 
Gaumont, Nottingham I Putsman, Gaumon 
Steelhouse Lane; J. Alexander, Gaumont, Wolver 
hempton 
“ The Gazebo."’ J 


Crabb, R 


B. Bint, Odeon. Sa 


Cranfield. Odeor 
Gaumont Ashton-und 


Brown, Ritz, Felixstow 
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NEWS OF THE WEEK 


—continued from page 7 


rebuilding the Premier, Somercotes, which 
suffered £10,000 worth of damage in a fire last 
November, 

A spokesman for the owners, Ollerton Pic- 
tures, said: “ The cinema will be equipped with 
a wde screen and stereophonic sound and cus- 
tomers will be given many new comforts. We 
are virtually turning # into a new cinema.” 


AKC fraud case: 
two men for trial 


BOTH accused have been committed for trial 
in the case in which Frederick John Clark, aged 
41, company director, of “ Oakdene,” Broom- 
field Ride, Oxshott, Surrey, and Eric Henry 
Alexander Romer, aged 43, company d_recicr, 
of 66. Marlings Park Avenue, Chisichurst, Kent, 
are charged on remand with obtaining a cheque 
for £1,202 from the Army Kinema Corporation 
at Dover Street, Piccadilly, on September 26, 
1960, by false pretences with intent to defraud. 
They are also charged with conspiring together 
and with Clark Enterprises, Lid., to defraud 
the Army Kinema Corporation in connection 
with payments for the supply of film ww the 
Corporation. Clark Enterprises, Ltd., was also 
summoned in respect of the same offences. 

Both allowed £100 bail, and the first 
charge was altered to read that, with intent 
to defraud by false pretences, they secured the 
exceution of a valuable security, a cheque for 
£1,202, by Army Kinema Corporation. The 
conspiracy charge was unaltered, and power to 
prefer a bill of indictmem against Clark Enter- 
prises, Lid. was granted 

Both men pleaded not guilty and reserved 
their defence. The prosecution was allowed 50 
guineas costs 


were 


RCA price revision 


BECAUSE of the recent cngineeringe wages 
award, RCA, Great Britain, Lid, has been 
obliged to imercase the prices of its Hollywood 
series, 16 mm. projectors 

These are now as follows:— Hollywood £265 
Hollywood Star £295; Hollywood Constellation 
£375; LMI 32286 conversion transformer £21. 


FTISA Spring dance 


THE Film and Television Industries Sports 
Association is holding a Spring dance on April 
28 at the Victoria Hall, W.C.1. Tickets are 
obtainable, price 7s. 6d.. from the Association 
at 62, Oxford Street, W.1 


Sale reduces levy 


SALE (Cheshire) general purposes committee 
has turned down the recommendation of a sub- 
committee to abolish the Sunday opening charity 
contribution, but has recommended that the pre- 
semt levy of 74 per cent. of the Sunday takings 
should be reduced to five per cent. from April 1. 


Anglo Cardiff manager 


WITH effect from March 13. 
will be taking over the duties of branch mana- 


J. A. Jenkins 


ger controlling Cardiff / West 
Anglo Amalgamated. 


of England for 
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BBC and ITA both reject AIC 
suggestions on censorship 


THE BBC and ITA have rejected suggestions 
made to them by the AIC that there should be 
some form of television censorship similar to 
that applied by the BBFC in the cinema. 


Both organisations feel that they should be 
solely responsible for what is transmitted over 
their respective channels. 

Their views are given by the director general 
of the BBC and the deputy director general of 
ITA in letters to the AIC replying to the asso- 
ciation’s recent request for a meeting to discu’s 
the matter. 

The BBC admits that X certificate films have 
occasionally been shown on its channel, but 
points out that these have usually been late in 
the evening. 

“So far as I know.” the director general 
continues, “ we have never shown a film which 
has not been passed by the censor—though 
possibly this may not apply to some of the 
extracts from foreign films which we show in a 
series about the cinema in various countries. 

“The position is that we are solely respon- 
sible for the choice, placing and presentation 
of the programme material we use.” 

He states that there may, from time to time. 
be discrepancies between the judgment of the 
BBC and that of the BBFC “but that is our 
affair.” 


The director general adds: “We apply the 
same standards to films as we do to other 
programme material and we do not have any 
machinery which could be described as ‘ censor- 
ship *.” 

While the BBC feels strongly about its own 
control of programmes, the ITA takes the line 
that it has not done anything wrong and there- 
fore should not be taken to task by the AIC. 

“We are sorry if we should seem to be a 
litle stubborn,” says B. C. Sendall, deputy 
director general, “but we think that, before 
the question of having a meeting is further 
pursued, it would be very desirable for us to 
be given instances in which independent tele- 
vision has departed from the practice followed 
by the cinema under the film censorship regula- 
tions.” 


Instances sought 


The ITA would like to know of any instances 
where films shown on its channel either could 
not be shown in the cinema or could only be 
shown to people over 16, he says. 

“ Our difficulty at the moment is that we do 
not know to what your members are referring 
when they suggest that films are being shown on 
independent television which they cannot, for 
censorship reasons, show in their cinemas.” 

The letters were read to members of the AIC 
council at its meeting last week. The associa- 
tion will write back to both companies. 

A letter was also received from Warwickshire 
County Council replying to a request from 
president Harry Mears for a meeting with the 
council's licensing committee. 

It stated that the committee had full powers 
of censorship and therefore “no useful pur- 
pose’ would be served in discussing the matter 
with the AIC. 

FIDO.—Mr. Mears attacked the action of 
FIDO in starting to acquire backlogs, particu- 
larly from the major groups which had given 
an undertaking not to show their films on tele- 
vision and even though the undertaking expires 
this year. 

“ FIDO is now going to give its money to 


the producers instead of giving it back to the 
needy exhibitors who paid it,” he declared. 

He added: “It is time that British film pro- 
ducers stood on their own feet.” 

PRS.—A letter was received from the PRS 
stating that in many cases returus from cinemas 
were incorrect, mainly being understated. This 
was “an unsatisfactory state of affairs” and 
one which would have to be put right. the letter 
said. 

Mr. Mears commented that the letter gave 
only one side of the picture and added that in 
many cases independent exhibitors were paying 
out more than they should. 

Toll-tv.—Members of the council complained 
that some exhibitors, who were publicly against 
toll-tv, were secretly preparing for it themselves. 

Secretary Aubrey Partner pointed out that 
there was nothing to stop them doing this and 
advised all AIC members to go ahead and get 
rights for tv-relay. 

Releases.—A suggestion was put forward that 
a list of floating releases should be published 
monthly by either the KRS or the trade press 
in order to give independent exhibitors some 
idea of what films were available to them. The 
secretary agreed to make inquiries. 


CEA BRANCH REPORT 


How to reduce fire 


insurance premiums 


EDINBURGH.—* Send your insurance com- 

any a copy of the item in the CEA News 

etter. Tell them this is what you can get and 
ask them what they are going to do about it.” 
This was the advice given by John McLaughlin 
to a member whose insurance company had 
refused to reduce premiums although safety 
film stock and new regulations had made cinemas 
much safer. 

Mr. McLaughlin told the annual meeting of 
the section that the saving in fire and consequen- 
tial loss premiums could be considerable. 

FTS } —Dennis McGee reported that 
the following scale of increases had been more 
or less agreed with FTS—six-day theatres, 15 
per cent.; three-day, 124 per cent.; two-day, five 
per cent. 

This would spread the load. because. unfor- 
tunately, the smaller the theatre the more 
changes it had, and the greater the cost in film 
transport. 

Certain exhibitors had reserved the right to 
negotiate on their own. 

oe Timmons (Lochgelly) said he understood 
that FTS would bill its customers on these lines 
from March 1, unless they heard to the con- 
trary. 

Lionel Priest (Bathgate) complained that when 
a renter chose to cross-over a film by rail, there 
was no refund from FTS. Was it not possible 
to obtain a credit? 

. Shaw (Leslie) objected to paying the full 
Glasgow rate when a film might have been 
crossed-over from a cinema only 15 miles away. 

The retiring chairman, Ian MacAlister, said 
that since centralised control of prints had been 
introduced, the number of let-downs was 
growing. _ 

_Miss Di Rollo (Musselburgh) felt that with 
cinemas closing, FTS must have their problems, 
too. It was worthwhile to keep them going. 

Exhibitor Panel.—Cheers greeted the announce- 
memt that J. K. S. Poole had been appointed to 
the panel which is to advise producers on the 
gag potential of subjects they propose to 
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WORLD MARKETS 


—continued from page 8 


THE HOLLYWOOD AFL Film Council has 
drafted a resolution on runaway film production 
and has mailed it to over 1,200 national and 
international unions affiliated with the AFL-CIO 
representing over 24,000 employees. 

Condemned were those American producers, 
certain film siars and other personalities, who 
despite the gold crisis, are continuing to make 
abroad pictures that should be made in this 
country. 


Recipients were urged to follow the Govern- 
ment’s policy of buying American and to 
patronise those films made in this country by 
union workmen. 


+ + + 


EASTMAN KODAK had record sales and 
earnings in 1960 according to reports by 
chairman Thomas J. Hargrave and William S. 
Vaughn, president. Consolidated sales totalled 
944,761,249 dollars which was about three per 
cent. above the 914,100,436 in 1959. Net earn- 
ings were 127,062,103 dollars compared with 
124,680,064 dollars in 1959. The earnings were 
equal to 3.30 dollars per common share against 
3.23 dollars in 1959.—Mel Konecoff. 


Changes wanted in 
Berlin selection 


BONN.—A change in the selection method for 
the Berlin film festival is being sought by the 
West German Government. The government 
wants to reintroduce the system under which 
various countries were asked to select their own 
festival entries. 

Last year, a German selection committee went 
te different countries, reviewed local product and 
then announced which pictures should be sent to 
Berlin. This process, according to government 
Officials, produced too much controversy. 

The previous system—countries selecting their 
own entries—worked smoothly, but many critics 
felt that top quality films were by-passed in 
favour of prestige and message pictures. 

The Berlin Festival is jointly financed by the 
City of Berlin and the West German Govern- 
ment. The Festival financiers are now proposing 
a cut in the subsidies. Sum mentioned is 30,000 
deutschmarks. This is exactly the money the 
Festival Selection Committee used last year for 
trips to different film production centres of the 
world. 

The government, according to reports, is still 
interested in keeping the Berlin Festival as a 
national prestige event. Furthermore, it is in 
favour of the expansion of the festival into an 
annual international motion picture trade con- 
gress. 

Business aspects of the festival have been 
growing in importance over the last few years, 
with the organisers trying consistently to lure 
more importers and exporters from all over the 
world. A sideline of these developments is that 
local German product has benefited more from 
the large number of international personalities 
coming to Berlin than from overseas pictures. 


+. - + 


WEST GERMAN film makers are disappoin- 
ted about the results of the recent “ European 
Film Conference” held in Brussels. 


The conference was planned to discuss all 
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aspects of the film industries within the frame of 
the European Common Markei. However, 
Germany, France and Italy were represented at 
the conference only by ™“ observers,” which 
amounted almost to a boycott of the Brussels 
meeting by official industry organisations. 

Resolutions ait the conference are looked upon 
in Bonn as being of minor importance. Among 
other things, the conference “ demanded” 
elimination of admission taxes in ECM 
countries, and a completely free motion picture 
trade within the ECM area. These two items 
have been under discussion for years and the 
Brussels demand adds little to the situation, it is 
felt. 

Finally, a conference statement said that there 
were no financing problems directly connected 
with ECM film trade agreements. This was meant 
as a propaganda boost for a more rapid ECM 
development. However, according to local 
observers, there will be plenty of film financing 
problems once there is a free exchange of ECM 
pictures between countries of high tv saturation, 


+ os + 


DEUTSCHE BANK, the largest West German 
bank, has acquired a 15 per cent. ownership in 
Bavaria Filmkunst A.G., the second largest West 
German motion picture concern, from the 
Schorcht estate. This brings Deutsche Bank’s 
ownership share to 55 per cent. out of the 
registered capital of eight million deutschmark 
(close to £660,000) 

Other owners are now Agfa, German raw stock 
manufacturer, at 25 per cent., Commerzbank, 
third largest West German bank, at 10 per cent., 
and Karl Emil Schulte, theatre circuit owner, at 
10 per cent. 

More organisational changes at Bavaria Film- 
kunst A.G. are expected within the next few 
months. A re-orientation of the company's activi- 
lies ig reportedly discussed, and the company may 
iurn full force towards television production 
when the coming West German commercial 
tv network starts operations. 

Schorcht estate manager, Herbert Geipel, who 
sold his 15 per cent. Bavaria Filmkunst owner- 
ship at a profit of 20 per cent., hopes to reactivate 
the former Schorcht Filmverleih, a distribution 
outlet which some years ago merged with Bavaria 
Filmkunst. There is a strong chance that the 
highly successful Constantin Filmverleih, a major 
German distributor, will merge operations with 
a reactivated Schorcht distribution set-up 


Merger discussions are currently dominating 
the German industry in the light of continued 
market contractions due to the growing impact 
of television. A definite trend towards fewer and 
larger German film concerns may become more 
important after the current talks behind closed 


doors about a reorganisation of UFA, West 
Germany's largest film company. UFA, like 
Bavaria Filmkunst, is ruled by a majority owner- 
ship by Deutsche Bank, and has been going 
through considerable financial troubles during the 
last few years. 


+ + + 


CINEMA attendances in West Berlin have 
dropped by about 15 per cent., according to 
official estimates. 

Estimated total of admissions for 1960 is 
given as 44.1 million. At the same time, how- 
ever, the average admission price went up by 
about 17 per cent., which gave West Berlin 
theatre owners a partial relief from the general 
downward trend at the box-offices. 

Average admission price in West Berlin is now 
about 1.58 deutschmarks (or about 41 U.S 
cents). Through higher admission prices West 
Berlin exhibitors managed to keep the box-office 
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downward trend w thin a nominal limit of 0.5 
per cent 

West Berlin exhibitors, according to their local 
trade shee!, are willing to fight the current trend 
by higher admission prices and better films in- 
stead of lower ticket prices for run-of-the-mill 
product. 

El'mination of smaller theatres is seen in 
Berlin as a bad way of fighting tv competitioa 
—Gustay Genschow. 


Australian production 
gets a boost 


SYDNEY .—Australia could expect to see more 
films made there as the resukt of the success of 
“ The Sundowners *’ and “ On The Beach,” Para 
mount Pictures vice-president George Weliner 
said during the course of a 16-day visit to the 
Commonweakh. 

During his stay, Weltner attended the Austra- 
lian company’s national sales convention and 
also met exhibitors, press and radio representa- 
Lives in three States. 


+ + + 


BRIGADIER Pictures Incorporated of Holly- 
wood is seriously considering the possibility of 
establishing a permanent company in Australia 
to engage in the production of motion pictures 
and television programmes, exhibition and distri- 
bution. 

The company revealed this in an inquiry to 
establish the production facilities and personne) 
avaiable in Australia. 


+ + + 


TAS-AMERICAN Television Corporation Lid. 
has filed in Brisbane a prospectus for the issue 
of 600,000 five shilling shares at par and intends 
to produce films for world-wide distribution 
through theatres, full-length television features 
and to erect “athe most modern film studios in 
the Southern Hemisphere.” 

Directors of the company are A. G. Collins 
and A. A. Stanley, of Brisbane, and H. A 
Hiller and N. Pierce, of Tasmania. 

The company plans to film an often-discussed 
crime drama titled “ Stop 424" and claims in 
its prospectus that films can be produced for 25 
per cent. of the costs in America. 


+ + 7 


MARNGOO FILMS, LTD., the company 
formed to film a story documentary on Australian 
aborigines, lacks £16,000 of its required capital 
despite “a _ first-class production team and 
guaranteed overseas distribution.” 

Announcing this, Marngoo director Mrs. Hans 
Bandler said that people refused to believe a 
good business company could be connected in 
any way with aborigines. 

“The Flung Spear” was to heve been pro- 
duced by Paul Rotha and directed by Cecil 
Holmes from a script by Gavin Casey. Distri- 
bution of the picture was scheduled through 
Robert Kapferer Pty., Lid. 


+ + + 


THE West Australian government has raised 
the entertainments tax rebate granted to theatres 
from £20 to £30 per week, retrospective & 
January 2 of this year. 

Announcing the increased rebate, the West 
Australian premier said it would be impossible 
for the government to completely eliminate the 
tax this financial year, though the situation would 
be reviewed in July.—Bill Beecham. 
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REVIEWS 


—continued from page 9 


ownership of Don Juan cares his broken heart. 

Production.-The picture contains practically 
everything, but, even during its more subdued 
moments, never takes itself too seriously. Cantin- 
flas, whose talents run to straight acting, 
mimicry, low comedy and dancing, makes a 
wonderful pivot as Pepe, Dan Dailey and Shirley 
Jones are just right as Ted and Susie, and Don 
Juan is definitely an equine aristocrat as himself. 
Edward G. Robinson, Maurice Chevalier, Bing 
Crosby, Sammy Davis, Jr., Frank Sinatra, Jimmy 
Durante, Debbie Reynolds, Ernie Kovacs and 
Janet Leigh head a battalion of top-line guest 
artists and all seize their chances. The inter- 
polaied “ sketches” cunningly contras, Judy 
Garland’s inimitable voice is heard offstage, and 
the specially written numbers haunt the ear. As 
for the settings, both the interiors and exteriors 
are stunning, and the lensing is outstanding. 
Space won't permit a fuller account of “ Pepe, 
but, long as the film is, it doesn’t overstay its 
welcome. Far from it! The show's a prodigious 
blues-chaser. 

Points of A l.-Friendly story, brilliant 
performance by Cantinflas, good support, terrific 
guest team, resourceful direction, tremendous 
exploitation angles are tremendous. Cast-iron 
and U certificate. 


Konga 


inglo Amalgamated. British (A). SpectaMation. 
Photographed in Eastman ‘olor. Featuring 
Michael Gough, Margo Johns and Claire Gordon. 
Produced by Herman Cohen. Directed by John 
Lemont. Screenplay by Aben Kandel and Her- 
man Cohen. Director of Photography, Desmond 
Dickinson. Musical Director, Muir Mathieson. 
90 minutes. Release March 13, 1961 
EXUBERANT “ shocker,” presented in Specta- 
Mation and Eastman Color. It's about a scientist 
who experiments on a chimpanzee with a serum 
that rapidly stimulates growth, but carelessly 
allows his love and professional lives to inter- 
twine and is finally destroyed by a monster of 
his own creation. The acting doesn’t reach 
Academy Award standards, the direction is fre- 
quently clumsy and the dialogue contains many 
laughable understatements, but, no matter, the 
hokum builds up to a spine-chilling and show- 
manlhike chmax hat’s more, its title values and 
exploitation angles are tremendous. Cast-iron 
popular British “ horrific.” > 
Story.—While lost in Uganda, Dr. Charles 
Decker, a botanical-scientist, finds a revolutionary 
link between plant and animal life. He returns 
to England, bringing with him Konga, a pet 
chimp, and he is welcomed by Margaret, his 
1ssistant-housekeeper. She helps him carry out ¢x- 
permments using a serum that increases Konga's 
streneth and seze. On Decker’s orders, Konga 
kills Dean Foster, suspicious head of the college 
where Decker lectures, and later Konga, still 
wader Decker’s influence, strangles Professor 
Tagore, a rival botanist. Meanwhile, Decker 
keeps Margaret quiet by promising to marry her, 
but subsequently is carn his attracted by Sandra, 
1 youne student. When Sandra's boy friend, Bob, 
proves awkward, he, too, is eliminated by Konga. 
Margaret, madly jealous, then gives Konga an 
overdose of serum, the chimp reaches colossal 
proportions and destroys both Margaret and 
Decker. As for Sandra, she becomes a tasty 
morsel for a carnivorous plant, cultivated by 
Decker in his high-temperature greenhouse. 
Production.—-The picture, serial-like monkey 
business, has a fruity central idea, but defects 
in the cast and treatment, not to mention the 
stited dialogue, occasionally reduce intended 
thrills to ridicule. The terrific final scenes of 
Konga berserk under Big Ben's shadow are, 
however, quite something and more than atone 
for early inconsistencies and loose ends. Michael 
Gough is 4 bit too heavy-handed as Decker, and 
Clafre Gordon and Jess Conrad are very im- 
mature as Sandra and Bob, but Margo Johns 
has her moments as the discarded Margaret, and 
the rest register. The staging and model work are 
hialdy efficient, and so ts the camera work, and 
through them “Konga™ answers the astute 
industrial showman’'s prayer 
Points of Appeal.—Meaty. if slightly grisly 
story, sex, chills, realistic staging, title, Specta- 
Mation, Eastman Color, and big stunt values 


The Magnificent Seven 


United Artists. American (U). Panavision. Photo- 

graphed in De Luxe Color. Featuring Yul Bryn- 

ner, Eli Wallach and Rosenda Monteros, Pro- 

duced and Directed by John Sturges. Screen- 

play by William Roberts. Director of Photography 

Charles Lang, ir. Music by Elmer Bernstein. 
126 minutes. Release April 16, 1961 

OFF-BEAT western, inspired by the Japanese 
melodrama, “Seven Samurai.” Finely Ot0- 
graphed in Panavision and De Luxe Color, it 
concerns seven professional gunmen who help 
the inhabitants of a Mexican border village win 
a long, bitter fight against ruthless marauders, 
but deplete their number by four completing 
their mission. The characterisation cannot be 
faulted, but the director, eager to satisfy the 
intelligentsia and hoi polloi, nearly misses both 
targets by over-stressing the preliminaries and 
leaving barely enough time for a lusty, hard- 
hitting climax. A formidable test of audience 
stamina, the opus is, nevertheless, no mean “ out- 
doors.” Very good “horse opera,” particularly 
for better-class halls. 

Story.—Calvera, a bandit, and his followers 
repeatedky raid and pillage Ixcatlan, a Mexican 
village. The victims consult a wise old man and 
he advises them to buy firearms from across 
the border. Hilario, a farmer, leads the delega- 
tion and returns much later with seven dead- 
shots, some on the make. They are Chris, a 
veteran fighter: Vin, a slow talker, bur quick 
trigger man; O'Reilly, half Mexican, half Irish; 
Lee, a fancy dresser; Harry Luck, an easy-going 
fellow ; Britt, a rugged perfectionist ; and Chico, 
a young eager, though inexperienced, Mexican. 
The farming folk take to the gunmen and they 
in turn help the villagers build defences. Calvera 
and his men get a shock when they attack and 
attempt to bribe Chris, but fail. Later, Calvera 
captures the village, aided by frightened farmers, 
but Chris and his boys are unwilling to accept 
defeat. In the final gun battle, Calvera is killed, 
ind so are Harry, Britt, Lee and O'Reilly. Peace 
is then restored to the village, and Ohioco re- 
mains behind and marries Petra, a local! girl. 

Production.—The picture takes roughly an 
hour to bring the “ magnificent seven " together, 
half as long again traming the villagers in the 
art of war, and some more time getting the gun- 
men and the womenfolk and children acquainted. 
Its “ prologue ” has a certain psychological signi- 
ficance, but may well try the patience of those 
who put deeds before words. Yul Brynner con- 
tributes a clever all-round performance as the 
forthright, philosophical Chris, Eli Wallach makes 
a determined adversary as Calvera, Rosenda 
Monteros pleases in the only feminine role that 
matters as Petra, and Steve McQueen, Charles 
Bronson, Robert Vaughn, Brad Dexter. James 
Coburn and Horst Buchholz contrast effectively 
is Vin, O'Reilly. Lee. Harry Luck, Britt and 
Chico respectively. The last 30 minutes are 
western at its rousing best and these, plus mar- 
vellous scenery, superbly photographed, give the 
film the benefit of some douhts. 

Points of Appeal.—tIntriguing, if protracted, 
tale. powerful cast, imeginat've, though slightly 
pretentious, direction, title, showmanlike climax, 
Panavision, De Luxe Color, and U certificate. 


The Fiercest Heart 


Twentieth Century-Fox. American (U). Cinema- 


Scope. Photographed in De Lure Color. 

Featuring Stuart Whitman, Juliet Prowse and 

Raymond Massey. Produced and Directed by 

George Sherman. Screenplay by Edmund H. 

North. Director of Photography, Ellis W. Carter. 

Musical Director, Irving Gertz. 89 minutes. 
Release March 27, 1961 


OUTDOOR romantic melodrama, set in 
middle ‘eighties South Africa. Given Cinema- 
Scope and De Luxe Color. it’s about a trucu- 
lent British Army private who, together with 
another ranker and a Negro, breaks jail, joins a 
Boer caravan on its trek to greener pastures and 
not only acquires stature, but also a spirited 
bride. The yarn, stoutly characterised, fails to 
live up to early promise of something new, but 
its eheckered, though hanvily ending, love 
interest, plus spectacular fisticuffs and Zulu 
forays, prevents too much erass from growing 
under its feet. A South African “ western,” it 
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should satisfy the “ ninepennies “’ and youngsters. 
Good “ double bill.” 

Story.—Steve Bates, an English Army private, 
receaves thirty lashes for compromising his com- 
manding officer's wife and is then thrown into 
~~ ut, thanks to Nzobo, a coloured friend, 

and Harry Carter, a convicted thief, escape. 
They hide in a Boer-owned barn and see 
Francina, granddaughter of Willem, a forthright 
old farmer, and her fiance, Barent, emoracing. 
Soon afterwards, the local Boers, led by Willem, 
decide to go epee and thus evade British 
rule. Willem allows Bates, Carter and Nzobo to 
join the caravan, and Hugo Bauman, a wise old 
Jew, also accompanies them. They are attacked 
by Zulus and Bates and Carter quarrel over 
Francima. whom they think “ easy,” but, follow- 
ing Willem’s death and the convenient “ exits” 
of Carter and Barent, Bates, supported by 
Bauman, assumes command. Finally, Bates leads 
the Boers to the promised land, and he and 
Francina hold hands at the fade-out. 

uction.—The picture gives the impression 
at the start that the hatred then existing between 
the Boers and the British is its theme, but after 
the first reel it hitches itself to the conventional 
“ covered wagon.” Juliet Prowse wears a Persil- 
white blouse and sports long, heavily lacquered 
fingernails. but lives down the anachronisms as 
Francina, Stuart Whitman contributes a skilfully 
—— portrayal as the reformed Bates, 
ymond Massey registers as Willem, and Ken 
Scott, Rafer Johnson, Michael David and Eduard 
Franz are the most prominent of the rest. 
Immediately it gets back in the groove, the film 
introduces some lively skirmishes, a popular 
romamic angle and agreeable small boy asides. 
amplified by fine scenery. It's wholesome, if 
undemanding. mass and kids’ holiday fare. 

Points of Appeal.—Straightforward tale, 
popular and talented cast, evergreen sentiment, 
hectic highlights, CinemaScope, De Luxe Color 
and U certificate. 


Fury at Smugglers’ Bay 


Regal. British (U). Panascope. Photographed in 
Eastman Color. Featuring Peter Cushing, Michele 
Mercier and John Fraser. Produced, Directed 
and Written by John Gilling. Director of Photo- 
graphy, Harry Waxman. Musical Director, 
Harold Geller. 97 minutes. Release April 10, 1961 


EIGHTEENTH-CENTURY swashbuckling 
Eastman Color melodrama, projected on the 
wwe screen. It deals with smuggling around the 
magnificent Cornish coast and causes aristocrat’ 
and cut-throats to clash in circumstances that 
promote lively action, interspersed by evergreen 
romance. The characters, either true blue or the 
deepest black, are vigorously portrayed and put 
a hearty kick into predictable situations. Its 
Staging is really first-rate—period atmosphere has 
been cleverly captured—and the camera work 
beggars description. In all, rousing. uninhibited 
“costume piece.” Very good British popular 
booking. 

Story.—The inhabitants of Tarn, a Cornish 
coastal village, consider smuggling legitimate. 
but are severely shaken when Black John, an 
incorrigible rogue, deliberately wrecks ships so 
that he can loot them. Francois Lejeune, a 
French merchant and official receiver of 
“ genuinely " smuggled goods, leads a deputation 
to Squire Trevenyen, the local magistrate. 
Trevenven is powerless, but Chris, Trevenyen’'s 
son, falls for Louise, Lejeune’s daughter, and 
proffers his help. Later, Lejeune is arrested and 
he and his cronies are sentenced to be deported. 
Chris, who meanwhile had been dispatched to 
London after killing a “ wrecker,” returns at 
Louise's bidding. The Captain, a notorious high- 
wayman who Lejeune had once befriended, 
comes to Lejeune’s aid and, followi much 
tricky business involving the smugglers. t 
gades, the police and the military, 

“ deportees"’ are rescued. Black John and 
Trevenyen die, and Chris, now squire, marries 
Lovise. 

uction.—The picture, wholesome, down- 
to-earth fiction, covers exciting ground at a 
breathless pace. John Fraser displays both brawn 
and intelligence as Chris, Michele Mercier is a 
comely Louise, Bernard Lee pulls out all the 
stops as the evil Black John, William Franklyn 
shows a sense of humour as The Captain, and 
Peter Cushing is a dignified Souire Trevenyen, 
who, incidentally, has a skeleton in his cupboard. 
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The supporting players are no less eager. A 
realistic wreck sequence gives the opus a show- 
manlike start and from thence on romance, 
villainy and spectacle swiftly alternate to the 
accompaniment of clanging hardware. The inter- 
iors are tasteful, while the exteriors reveal the 
English countryside at its best. Cameraman 
Harry Waxman invests the “ Boys’ and Girls’ 
Own Paper” with a touch of class. 


Points of Appeal.—Robust tale, exuberant 
acting, forthright direction, healthy sentiment, 
hectic highlights, Panascope, Eastman Color and 
U certificate. 


Triangle on Safari 


Paramount. British (A). Featuring Ann Sheridan, 

David Farrar and Jan Merlin. Produced and 

Directed by George Breakston. Screenplay by 

Morris H. Conn. Director of Photography, Ekke- 

hard Kyrath. Musical Director, = ,* — 88 
minutes. Release April 3, 196 


FULL-BLOODED melodrama, put over with 
Lyceum-like aplomb. li concerns an adventuress 
who gambles on men’s lives while fortune hunting 
in darkest Africa, but finally comes a fatal purler. 
The acting is not subtle and the direction, too, 
lacks finesse, but the plot's tough, nay, lurid, 
strings are, nevertheless, firmly tied against 
authentic jungle backgrounds. It'll intrigue and 
thrill the ninepennies. Reliable British 
** second.” 


Story.—Mitchell Gifford, a wealthy, but un- 
pleasamt, man, engages Kirby, a licensed hunter, 
to lead a safari itchell has to cry off at the 
last minute, but Robert, his brow-beaten son, 
and Laura, his roughly handled secretary, carry 
on. Kirby, suffering pangs of conscience ‘because 
a person was killed during his last assignment, 
hopes to regain his confidence. He falls for 
Laura, but although she says she seeks a rich 
husband he cannot dismiss her from his mind. 
One night, Robert gets drunk and Laura _ per- 
suades a justice of the ace to marry them. 
Later, Mitchell confronts Laura, she shoots him, 
but tells Kirby she acted in self defence. Lag 
police commissioner suspects Robert, and Robe 
contemplating suicide, rushes into the ser 
Kirby, aware of Laura’s guilt, is prepared to 
shield her, but Laura, fatally injured in an 
elephant stampede, confesses before she dies. 

Production.—The picture allows audiences to 
keep one step ahead of every situation, yet 
rivets attention. Ann Sherida. never lets up as 
femme fatale Laura, David Farrar gives a charac- 
teristic performance as the taciturn, inhibited 
Kirby, Jan Merlin impresses as Robert, and John 
Loder - isters as the cynical Mitchell. The main 
action es place in Africa’s green hell and en- 
menvnrnsng with a leopard, a man-eating snake and 
the elephants create spectacular thrills, and under- 
line the “greed does not pay” climax. More's 
the pity the photography does less than justice 
to the authentic backgrounds. 


Points of Appeal. — Holding story, popular 
players, obvious feminine angle, powerful high- 
lights, provocative title and quota ticket. 


Torment 


Gala. French (X). Featuring Michele Morgan. 

Robert Hossein and Perrette Pradier. Directed 

by Robert Hossein. Screenplay by Robert Hos- 

sein and Frederic Dard. Director of Photography, 

Alain Douarinou. Music by A. Hossein. 92 mins. 
Release not fixed 


EMOTIONAL melodrama, a French produc- 
tion given English sub-titles. It’s about a poor 
girl who has an infatuation for a wealthy 
American, married to an alcoholic, but sees her 
dream of happiness dissolve into dire tragedy. 
The characterisation cannot be faulted, the direc- 
tion displays sensitivity, and the staging is effec- 
tive, but neither competent treatment nor realis- 
tic presentation conceals the play’s heavy preten- 
tiousness. So-so art house offering. 


Story.—Louise, a 20-year-old living with her 
father, a struggling artist, and mother, is in- 
trigued by the goings-on of Jess and Thelma, an 
American couple occupying a modern house con- 
structed mainly from glass opposite hers. She 
becomes their maid and during a wild party 
learns that Thelma, a “ soak,” mourns her small 
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son, killed by Jess's reckless driving. Later. 
Theima dies in a car crash and Jess, who can’t 
forget Thelma, hits the bottle. Desperate for 
Jess's love, Louise manufactures a story that 
Thelma blamed Jess for her fatal injuries just 
before she expired. Jess, distraught, dashes off in 
his car and soon after the phone rings. Imstic- 
tively knowing that Jess has joined Thelma, 
Louise refuses to lift the receiver. 

Production.—The picture, apart from the 
motor crashes, confines its action to the “ glass 
house,’ but its unique structure gives an illusion 
of scope. Perrette Pradier has quite a way with 
her as Louise, the girl whose calf love develops 
into something more serious, Michele Morgan 
convinces in the thankless role of Thelma, Robert 
Hossein registers as the morose Jess, and Olivier 
Hossenot and Jacqueline Morane furnish welcome 
light relief as Louise's inquisitive parents. There 
are, admittedly, some donate moving under- 
currents, but the tide inexorably flows towards 
tragedy and inevitability lessens dramatic impact 
The film, steeped in liquor, is a veritable hang- 
over. 


Points of Appeal.—Cliever acting, adequate 


staging, slight feminine angle and titillating title. 


Shorts 


Columbia 


KUKU NUTS. American (U). 720 feet. approx. 
—A Fox and Crow cartoon in Technicolor in 
which the former discovers that coconuts do not 
comain the milk of human kindness when used 
as ammunition against the wiles of a bird which 
is anything but feather-brained.—Good. 


NO BIZ LIKE SHOE BIZ. American (U). In 
Technicolor. 650 approx.—A new slam ‘on the 
Cinderella theme in which Loopy de Loop finds 
that he gets hell for leather when trying to help 
a damsel in distress.—Good. 


ASSAULT AND MATTERY. American (U). 
900 feet approx.—A World of Sports short in 
which two rugged wrestlers engage in all-ir com- 
bat. The violence of the encounter seems to be 
in inverse ratio to the damage sustained. 
Average. 


HERE KIDDIE KIDDIE. American (U). 630 
feet. approx.—Another Loopy de Loop Techni- 
color cartoon. This time the kind-hearted wolf 
comes to grief while trying to save a small but 
self-possessed babe from the more dangerous in- 
mates of a zoo.—Good. 


WONDERFUL GREECE. American (U). In 
Technicolor. 1,700 feet approx. — A_well-photo- 
graphed and admirably produced documentary 
dealing for the most part with the glory thar 
was Greece. The Acropolis, and other world- 
famous ruins are visited, and contrasts are 
afforded by glimpses of the modern Athens. 
monasteries built on precipitous mountain tops, 
and much of the colourful terrain. There are 

many interesting shots of civilian and army 
elements, and the commentary is informative and 
aduk in its approach.—Very good. B.W 


Eros 


THE HISTORY OF INVENTIONS. Italian 
(U). 895 feet——A brief, bright and originally 
conceived cartoon proving that akthough neces- 
sity is the mother of invention, invention can 
be the wicked godmother of mar. Eastman Color 
and animation both excellent.—Good. 


THE RIVALS. Hungarian (VU). 
1,084 feet—A puppet cartoon that points a 
moral to adorn a small-town tale with good 
effect and laughs in plenty. The commentary de- 
7 in rhyming couplets, is unusually effective. 
—Good 


H.M.S. BRAVE SWORDSMAN. British (U). 
In Eastman Color. 1,850 feet—A comprehensive 
and unusually wil. short dealing with one 
of our latest craft in Light Coastal Command 
and her ship’s comnany. This turbo-engined, 


In colour 


* torpedo-carrying vessel is seen before and during 


target-practice during which she travels at over 
50 knots in the attack. The functioning of her 
engines, the handling of missiles and navigational 
problems are dealt with in detail, and the com- 
mentary sooken by Eamonn Andrews is both 
informative and friendly —Very good. B.W. 


YOUR FILMS 


—continued from page 10 


THERE HAVE been rumours that “ The Full 
Treatment " (Columbia — Megascope British) 
has taken a nosedive. This is not true. The 
“ psycho" melodrama did quite well on the 
first week of its London suns, though slightly 
better in industrial than class situations. 


+ + + 


‘THE BIG FISHERMAN” (Disney) isn’t 
amassing a fortune, but even so it’s quietly sup- 
porting the contention that there’s always a 
market for Biblical films. The teenagers are by 
passing it, but it’s doing a sound family trade. 


+ - + 


TALKING of films with a 
“Elmer Gantry ” (United Artists), the hot gos 
peller melodrama, is the exception that proves 
the rule that they can’t fail. It’s just not the 
average fan’s idea of a night or, for that matter, 
afternoon out. 


religious theme 


+ + + 


COLUMBIA'S “The Wackiest Ship in the 
Army ” (CinemaScope) isn’t making much of a 
splash. The regulars are, by all accounts, find 
ing the naval war comedy melodrama laughable, 
but it’s not attracting fresh faces. 


+. + + 


20TH CENTURY-FOX X certificate Cinema- 
Scope “ double bill,” “ Desire In The Dust” 
and “ Murder Incorporated,” finished well on 
the right side. The “ninepennies™ and senea 
tion seekers went for it. 


+ + + 


THERE'S been no rush to see the British Lion 
British “ twin-set,”” “ The Night We Got The 
Bird” and “ Offbeat,” by Londoners. It has, 
however, clicked in practically every provincia! 
spot where it’s played 


+ + + 


“THE WORLD OF SUZIE WONG ” (Para- 
mount—British) is doing terrific business at 
specially selected halls, I went completely over- 
board on the screen version of the successful 
play, which, by the way, is still packing the 
Prince of Wales theatre. and I'm naturally de- 
lighted to have confirmation of my prognosti- 
cation, 


+ + + 


THE LAST week of “The Sundowners 
(Warner-Pathe—British) at the Warner Theatre 
was every bit as good as the first, and it also 
scored fluently at the New Victoria. The grand 
Australian outdoor melodrama went on genera! 
release last Sunday and the news to date is tip 
top. 


* + + 


THERE'S NO holding “Saturday Night And 
Sunday Morning” (British Lion-Bryanston 
British). It's setting a scorching pace around 
the provinces, and has never let up at the Ber 
keley, Tottenham Court Road 


+ + + 


IT’S NOT OFTEN that a film goes into 
second week at the Theatre Royal, Dublin, bu 
“The Great Impostor’ (Rank-Universal) h 
done just this. Such is Tony Curtis’s magic! 
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Nimse tours country 
to boost ‘Singer’ 


AS PART of CMA’s intensive campaign for 
the current RFD release “ The Singer Not the 
Song theatre managers all over the country 
recently been shown the film and a wide 
range of aids offered by CMA publicity depart- 
ment 

At meetings in Cardiff, Exeter, Salisbury, Col- 
chester, Kensington, Birmingham, Manchester, 
Newcastle, and Glasgow, Gordon Nimse, CMA 
film promotion manager, outlined the aids range 
and gave practical demonstrations on how they 
might be used. Discussions were elso held on 
selling the film at local level 

Mr. Nimse covered 2,000 miles in his two- 
week tour and was joined at Cardiff, Birming- 
ham and Manchester by L. V. Crews, CMA 
publicity controller 

OMA have recently negotiated two unusual 
tie-ups with Smiths Clocks and Eversharp Pens 
to assist Managers in arranging press contests in 
local newspapers 

Both companies have agreed to donate valuable 
prizes to the winners of each contest successfully 
placed by CMA showmen, in return for editorial 
mentions 


nave 


Green Mare stopped 
Edinburgh traffic 


CROSS-CHANNEL'S The Green Mare's 
Nest is to open us second West End season 
on Wednesday March 8 at La Con- 
Tottenham Court Road Last week 
the Synod Hall, Edinburgh. 
completing nine successful weeks 


nentale 
he picture opened a 
iter recently 
1 Glasgow 
Two days prior to the film's opening in Edin- 
Cross-Ohannel director Leigh Stierli and 
director of exploitation John Mahoney toured 
mare—she had been 
theatrical mrake-up 

traffic in Edinburgh.” said 
People could not believe their 


pure|en 
with green 

with green 
stopped the 


Mahoney 


Easter bookings of 
Disney pictures 


WALT DISNEY’S latest 
Absent-Minded Professor,’ 
the East holiday attr 
Radio City Music Hall 

The film, which will be shown in this country 
this year stars Fred MacMurray, Nancy Olson, 
Keenan Wynn, Tommy Kirk, Leon Ames, Elliot 
Reid, Edward Andrews, Belle Montrose, Wally 
Brown, Alan Carney and—in a guest appearance 

Ed Wynne 

The American RKO Circuit has booked Dis- 
ney's “ One Hundred and One Dalmatians ” for 
Easter 

This new Disney full-length cartoon feature 
based on the book by Dodie Smith—will have 
s London premiere run at Easter 


comedy “ The 
has been selected as 
New York's 


ction at 


‘Silent Weapon’ opens 


LATEST in Anglo Amalgamated’s Scotland 
Yard action-thriller series, “‘ The Silent Weapon.” 
opened for a West End season at the Carlton 
Cinema, Haymarket, least Thursday. 

Produced by Jack Greenwood and directed by 
Peter Duffel, “ The Silent Weapon” was from 
a screenplay by James Eastwood. 


LETTERS 


—continued from page 5 


knows that the present policy cannot carry out 
such a laudable intention. In these days when 
the public are making more infrequent visits 
to the cinema, it is essential that they should 
enjoy all their cinema entertainment, after all. 
it is the strength of the main feature that per- 
suaded them to leave their homes and television 
sets, and if they are bored and irritated ini- 
tially they are not likely to get the maximum 
enjoyment out of the main attraction. In addi- 
tion, a large section of the public do not assess 
the relative values of the programme from their 
respective production costs, and they are capable 
of comparing the entertainment provided by a 
£15,000 second feature with the entertainment 
obtained from a main feature cost'ng £200,000 
upwards, and it is commonplace to hear the 
remarks at the end of the evening “one film 
was good but the other was terrible.” 

Obviously, the more discriminating patron 
already times his arrival at the cinema to coin- 
cide with the start of the main film, but in 
the North of England where we are economi- 
cally restricted to the evening performances only 
he main attraction starts and finishes a pro- 
gramme with the second feature showing once 
only at a starting time somewhere between 6.45 
and 7.45 p.m. The local transport arrangements 
enforce a 10.30 pm. finish and the programme 
is timed backwards with the result that the vary- 
ing length of the two films can affect the last 
complete show time by as much as 40 to 60 
minutes. Unfortunately, many patrons do not 
check on the times of the films and more than 
50 per cent. arrive in the middle of either the 
first or second feature. 


Before the days of television, perhaps this was 
not so important, but the public have been 
educated to view television programmes in their 
entirety, and it could be that more entertain- 
mem can often be obtained from secing a medi- 
ocre tv film under these circumstances than can 
be gained from seeing a major production at a 
cinema in two parts. If the producers realised 
how many patrons viewed their films in this 
outrageous manner, they would certainly support 
the abolition of second features. 


In my own theatres I have made strenuous 
efforts to bring film times to the attention of 
our patrons, and two or three years ago, before 
the arrival of “Psycho” I had a “see your 
films from the start "’ campaign which carried 
this slogan in all our newspaper and theatre ad- 
vertising, but the varying lengths of the films 
was always the main obstacle, and the cam- 
paign was only a partial success, 


The loss of the family audience and the 
middle-aged patrons could be due to some ex- 
tent to the abnormal length of our present-day 
programmes which are designed essentially for 
teen-agers to fill in their evenings to the fullest 
extent, and whilst the shorter programmes at all 
cinemas would not discourage the younger 
audiences, it might well persuade the other 
groups to visit us more often. If an exhibitor 

major circuit theatre in opposition he 

afford to lose part of his teen-age 

by following a single feature poticy. 

a good-class residential solo situation | 

played single features and shorts for 

several years, and I must record thet my ad- 

missions have steadily increased and we have 

just completed our most successful trading vear 
since 1948. 


Obviously, there are other good reasons for 
revising the present planning of the programmes, 
and not least is the rowdyism which has been 
prevalent now for some years. It is not sur- 
prising that audiences get restless and noisy 
when they are_bored and with no facilities pro- 
vided to “ switch off.” 


We must return to programmes not exceeding 
24 hours. The sporting programme can be in- 
teresting and entertaining and the “ Look At 

ife’ series has enjoyed considerable success. 
whilst Anglo Amalgamated’s “ Scotland Yard” 
series has provided a most acceptable subject for 
adding to a main feature. Obviously, the choice 
of material for shorts would become more im- 
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portant in the future if a single feature policy 
were accepted. 

I can think of subjects like “ Spotlight on 
Manchester United ” as part of a series on first- 
class football clubs. “Face to Face” inter- 
views with film and television stars might create 
some interest and film star interviews could in- 
clude smal! excerpts from their most successful 
films. Another interesting series might be 
evolved from “ Meeting your Film Critic” 
which would give the public an opportunity of 
assessing the qualifications of any one person 
to acclaim or destroy a production which is to 
be offered for entertainment in the cinema. 

A shorter programme would result in one or 
two tv addicts being persuaded to leave the 
small screen for part of the evening, and it 
might be possible for them to caich one or two 
of their favourite tv programmes before or after 
their visit to the cinema. After all, tv is criti- 
cised generally for the poor quality of the pro- 
grammes, mainly because the public only re- 
member the bad programmes and they are not 
prepared to admit that they get many pleasant 
hours of good entertainment from this medium. 
The extensive hours of operation make it diffi- 
cult to maintain a high standard, and we should 
not make the same mistake by trying to provide 
more entertainment than the available financial 
resources allow. 

I can only hope that Roy Boulting will 
receive the support he deserves and that the 
other producers and independent exhibitors will 
bring pressure to bear on the distributors and 
major circuits to revise their present outdated 


G. BRIAN SNAPE. 


TRADE SHOWS 


LONDON 
March 6: 
The Wind of Change. 
Theatre. 2.30 p.m. 
March 7: 
The Greatest 


British Lion. Own 


on Earth (re-release) (U). 
Paramount. Plaza. 10.30 a.m. 

Do-It-Yourself Cartoon Kit (short) British 
Lion. Academy, Oxford Street. 12.15 p.m. 


March 8: 


Double Bunk. 
10.30 a.m. 


March 9: 

Electronica; Top Cat; Shootin’ Stars; Disguise 
the Limit: Turning the Fables; Scouting for 
Trouble: Fine Feathered Friend; A Sport is 
Born: Galaxia (shorts). Paramount. Own 
Theatre. 2.45 p.m. 


Show 


British Lion. Studio One. 


MANCHESTER 
March 6: 
The Sins of Rachel Cade. Warner-Pathe. Theatre 
Royal. 10.30 a.m. 


March 7: 

Triangle on Safari. 
Saints. 10.45 a.m. La 
Bandit (X). Unifilms (London). 
gate. 10.30 a.m. 


March 8: 


The Solitary 
10.45 a.m. 


Paramoum. Plaza. All 
Cucaracha—The 
ABC Deans- 


Child. British Lion. Odeon. 


LATE EXTRAS (LONDON) 
March 2: 
During One Night (X). 
Oxford Street. 10.45 a.m. 
March 3: 


Vive Amore; Grand Pageant (short). 
Berkeley, Tottenham Court Road. 


Gala. Cinephone, 


Gala. 
10.30 a.m. 


KINEMATOGRAPH WEEKLY: MARCH 2, 1961 


Kenneth Hargreaves talks on 


distribution 


THE PATTERN of film distribution in 
America compared with that in Great Britain 
was outlined by Kenneth Hargreaves, managing 
director of Columbia, in a talk which he gave 
to Manchester Cinematurians. 

As a background to the present pattern of 
distribution and exhib:tion in America, Mr. 
Hargreaves described the position before the 
introduction of the anti-trust laws, when five 
major production and distribution companies had 
their own chains of theatres. 

Action brought against the five companies 
under the anti-trust laws forced them to divorce 
production from their theatre interests. The 
manner in which this was done had to be 
agreed with the Government, but the result, 
which in some cases took a number of years, 
was that production and distribution companies 
were on one side of the fence and the former 
circuits on the other. 

Rigid conditions were imposed goncerning 
trading between the groups. In towns where 
they had a number of theatres and a monopoly 
they had to create competition by selling one to 
a third party. 


Open market 


The circuits were not allowed to buy or build 
theatres without Government approval, so that 
in theory created a much more open market. 

But in this era of free competition, the prac- 
tice of bidding for films developed. Where for 
instance three theatres in one town wanted the 
same film they would make bids which would 
take into consideration the rental and the period 
for which the film would be shown. 

In practice it was not always the biggest 
theatre that got the film because the smaller 
theatre might guaraniee a longer showing time 
at a higher percentage. 

It got to the stage when quite uneconomical 
bids were being made. Today, there was an 
unwritten understanding that they would “ not 
tread on each other’s toes,” although it was 
broken occasionally. 

In the past 15 to 20 years, the whole system 
of bars had undergone a radical change. One 
important difference between this country and 
America was that in the big cities the second 
run theatres played a fixed period afiter the 
first run theatres. 

When one read in the American papers that 
a theatre was a 28-day theatre, that meant it was 
allowed to show 28 days after the end of the 
first run. If the 28-day theatre did not book up 
the film on the due date, the exhibitor could not 
exercise his ‘bar on the next theatre. 


Development 


Increasingly these days, renters offered vary- 
ing periods of showing. Three films m ght be- 
come available for the 28-day theatre on the 
same date, with the result that the weaker one 
would lose out. 

“ Another development of the post war years 
is the great increase in the number of drive-in 
theatres. There were a few before the war 
but they never really got going, partly because 
the circuits were prevented from buying new 
theatres and partly because independents had 
littic confidence in drive-in theatres. These 
theatres today are largely in the hands of people 
who previously were in other businesses.’ 

The success of drive-in theatres was largely 
economic. Take for instance a married couple 
with two children; after paying for a baby 
sitter and other incidentals, and dr ving perhaps 
ten miles, it would probably cost them about 
30s. to visit the local cinema. 

At the drive-in theatres, they could leave the 
young child in the carry-cot, there were play- 
grounds under supervision for the older ld- 
ren, and at some, the housewife could take her 
so‘led linen and have it laundered while she 
watched the programme. They could see one 
to three pictures for the price of 10s. or 15s. 


in America 


Not all the drive-ins stayed open for the 
twelve months, some closed in the winter. Some 
were experimenting with keeping open all the 
year round and, in the cold weather, handed to 
the car driver a small car heater which he re- 
turned on leaving. Mr. Hargreaves said he had 
often been asked why drive-ins had not been 
established in this country, 

One reason was probably that, making allow- 
ance for the extra hour of daylight, it did not 
get dark in this country in the summer until 
after 10 p.m. In America the hours of dark- 
ness were earlier and there were few places that 
could not start before 8 p.m. 

Another basic dfference from the renters’ 
standpoint in America was that every film had 
to be “sold twice—first the contract for the 
film and later one for the playdate. The reason 
for this was the flexibility of the playing times. 
Many of the first run theatres booked on the 
basis of receiving as a first charge an agreed 
figure, which was meant to represent operating 
costs, and of the amount in excess of that figure 
the exhibitor received ten per cent. and the ren- 
ter 90 per cent. 

A good film might finish up with 60/65 per 
cent. film rental for the first week. On the 
other hand, the rental could be only a nominal 
figure. In many cases films were booked to 
small theatres at flat rentals. 

E. Grattan Milloy, after expressing the appre- 
ciation of the Cinematurians to Mr. Hargreaves 
for his talk, presented him with a pocket’ wallet 
bearing the city coat of arms, as a memento of 
his visit to Manchester. 


Miles and Tritton 
on festival jury 


P. H. MILES, of Cadbury Brothers, and 
R. E. Tritton, of the British Petroleum Com- 
pany, will represent Great Britain on the jury 
of the eighth International Advertising Film 
Festival at Cannes in June. They will serve on 
the cinema and television sections respectively. 

Mr. Miles, who was nominated by ISBA, 
directs Cadbury's interests in television, cinema 
and radio, and has also been associated with the 
company’s numerous documentaries. 

Mr. Tritton, nominated by ASFP, is a former 
director of the Films Division of COI and is at 
present manager of British Petroleum’s informa- 
tion department. He is also a member of the 
Society of Film and Television Arts and the 
BFI. 

Production companies will receive film entry 
forms for the festival during the first two weeks 
of March. Completed forms must reach the 
Festival Director at Excel House, Whitcomb 
Street, London, W.C.2, by April 30. 


Vancouver plans 


INVITATIONS are now being sent out for 
entries to the Vancouver International Film 
Festival, to be held from July 10-22. 

Entries are being invited in a number of 
categories, including feature films, and _ the 
screening committees will select 20 features and 
100 documentaries and shorts for public showing 
during the 12 days of the festival. 


Luff is picked again 


JOHN LUFF, London born film editor of the 
China Mail, Hong Kong's oldest English tan- 
guage newspaper, has been elected for the third 
time in succession to serve as a juror at the 
eighth Asian Film Festival, to be held in Manila 
next month. 


FBI-BEC panel 
to select our 
entries at Turin 


THE Industrial Films Panel appointed by the 
FBI and BEC to select the British films for the 
International Industrial Film Festival, to be held 
at Turin from June 25 to 28, is: Edgar Anstey 
(chairman), Gordon Begg, Sir Arthur Elton 
R. Grindal, Stuart Legg, G. Buckland 
Smith, R. E. Tritton, Alexander Wolcough, 
E. R. M. Carr and F. L. Stevens. 


The Federation of British Industries and the 
British Employers’ Confederation, as the UK 
members of CEIF, have been invited by the Fes- 
tival sponsors, the Confederazione Generale 
dell’ Industria Italiana, to submit a selection of 
British industrial films. The maximum number 
permitted to any country except the host coun- 
try (Italy) is 15. AW films entered must have 
been made after January 1, 1960. 


The Festival will be divided into the following 
Sections: Films containing general information 
on industry for the benefit of the public at 
large; Industrial techniques and productivity 
Marketing and sales technique; Scientific re- 
search for industry; Vocational training and 
education; Social welfare; Industrial safety and 
hygiene. 

An industrial films panel appointed by the 
FBI and BEC will select the British films for 
showing at Turin. Since a maximum of 15 
films in all can be entered and the list of selec- 
ted films must be submitted before March 30 
next, only films of the highest standard in the 
various sections should be submitted. 

Firms and associations wishing to have films 
considered for this Festival should write to F. I 
Stevens, FBI, 21, Tothill Street, London, S.W.1, 
for a copy of the entry form 


Indian film festival 
planned for October 


THE INDIAN Government is finalising 
arrangements for an international film festival 
to be held in the country’s principal cities 
New Delhi, Caleutta, Madras and Bombay 
during October and November 

A similar festival was held in 1952 when films 
were exhibited on a non-competitive basis. This 
year’s event will be run on the same lines 


San Francisco will 
be bigger 


THE SUCCESS of the 1960 San Francisco 
Film Festival—the only recognised festival held 
in the U.S—has ensured its continuance and 
it will be held this year from November 1-14. 

Irving M. Levin, director of the festival for 
the San Francisco Art Commission, estimated 
that there had been a 50 per cent. increase 
in attendance at last year’s festival when 20 
features from 19 countries and 43 shorts from 
1S countries were shown. More nations 
intended sending delegations to the 1961 even 
and several countries had already made contac 
with their plans, he said. 

Mr. Levin indicated that the newly forme 
* Film as Communication "—the non-theatric 
16mm. film competition—will be continued th 
year. More than 125 prints from nine countr 
had been placed in the special competition. 
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THE LYCEUM THEATRE NEWPORT, MON. 


THOMAS PARRY A SON, +... 
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Cinema and Theatre 
Furniture and Equipment 


Comprising: Two Kalee Model 12 Mate Head Cinema Projectors. Two Ross Type D Projector 
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SUPPLEMENTS INCLUDED IN KINE WEEKLY 


“KINE STUDIO REVIEW” 


is published six times a year, and presents a 
comprehensive survey of British studios, produc- 
tion and technical developments. 


““KINE SALES & 
CATERING REVIEW” 


is published six times a year, and covers all 
aspects of. refreshment sales and cinema catering 
services. 


“THE IDEAL KINEMA”’ 


is the monthly architectural and technical guide 
to the latest activities in cinema design, decor- 
ation, theatre equipment and projection practice. 


Editorial Department 


189 HIGH HOLBORN 
LONDON =: W.C.1 


CHAncery 3244 


Advertisement Department 
96 LONG ACRE 
LONDON +: W.C.2 
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CATEGORY BOARDS 
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LETTER BOARDS 
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FAIRFIELD WORKS 
HOUNSLOW 3265-6 


HARD RUBBER 
DEEP PROCESSING 
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40°° deep x 115" x 16" 


37 gallon capacity 
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for 3 ex works 
HARRINGAY PHOTOGRAPHIC 
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423 Green Lanes, London, N.4. MOU 5241/2 
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COMPLETE set of 3-D equipment for use with 
G.K. 21, 20 of 19 equipment comprising four 
5.000 ft. spool boxes, complete mechanical 
interlocking equipment, base spacers, eight 
5,000 ft. spooks, 5,000 ft. rewinder. Quick 
sale desired, price £125 or near. 


CW.0. only, retunded if goods returned within 14 


days of receipt. 
@. SAMKEY, REGAL, ATHERSTONE, WaRwicks 
Tel.; Atherstone 2220/3210/3202 


